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Scene
41 
STEPPIN’ OUT 
This local cultural institution is 
the place to be with many 
initiatives that celebrate its 
outdoor space. 

42 
ON THE MAP 
Here is where to rub fabulously 
stylish shoulders with the 
fashion crew.

44 
LIFE STYLE 
We catch up with New York-
based celebrity and bridal stylist 
Micaela Erlanger about her 
wardrobe must-haves.   

46 
GAME, SET, MATCH 
One of the Hamptons’ most 
sought-out sporting events 
returns for its sixth rendition.

48 
BULLY FOR YOU! 
Lamborghini’s Aventador 
SVJ is a supercar with a 
personality unlike any other. 

50 
JOIN THE PRIDE 
A first-generation Indian American 
makes empathy a family heirloom. 
 
52 
FEMALE FORM 
Buried treasure is found within 
the work and mind of a local 
artist whose feminine touch is 
nature-sent. 

Style
55 
TRUE COLORS 
Messika Paris debuts its Lucky 
Move Color collection at the 
Hamptons’ London Jewelers, 
putting a vibrant spin on classic 
lucky charm medallions.

56 
HIT PLAY 
Grammy-nominated 
musical duo Chloe x Halle 
star as the new faces of Fendi’s 
#MeAndMyPeekaboo collection.

58 
URBAN NOMAD 
Bold, rich textures and mixed 

56

72

64

prints deliver an updated look to 
your weekend wardrobe. 

60 
POT OF GOLD 
From a challenging year emerge 
gloriously colorful and optimistic 
collections from the watchmaking 
industry. There’s happiness ahead. 

62 
FASHION’S NEW HUMANISM 
Luxury brands take a more 
thoughtful approach to business—
from sustainable practices to 
upcycling programs to conscious 
consumption and beyond. 

64 
AUGUST ARRIVALS 
Better late than never! These 
exciting concepts are now open  
in the Hamptons.

66 
LIFE IN THE GARDEN 
The Leiber Collection—a haven  

of art and style nestled in East 
Hampton—reopens with two 
mesmerizing exhibits.

68 
COOL KIDS ON 
THE BLOCK 
Sisters Madeline and 
Anna Zakarian dish on 
their debut cookbook with 
Geoffrey Zakarian.

70 
BAND TOGETHER 
When a Brazilian fashion house 
collaborates with a German 
tastemaker, the results are 
universally unifying. 

72 
KNOCKOUT 
Come this fall, a new 
brand is set to stomp into 
your wardrobe. 

74 
MAN ON TOP 
Arbiter Duncan Quinn 
sounds off on his beautifully 
cut suits, “unusual” business 
and wardrobe secret weapon.
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77 
THE NEW LOCAL  
Main Street Tavern opens its 
“out”-doors in Amagansett. 

78 
SPARKLE! 
This season, the top Champagne 
producers are topping themselves.

79 
FASHION FOODIES 
We are dishing out local fashion 
personalities, their favorite plates 
and where to find them. 

 Space
81 
ISLAND DREAMS
PatBO releases a capsule 
collection of throw pillows.

82 
TAKE A LOAD OFF 
What better place to upgrade 

your days at home than the 
oft-neglected laundry room? 

84 
COUNTER CULTURE 
Whether the mood is 
mod or traditional, kitchen 
counter stools often 
complete the look.
 
86 
FALL ACCESS REQUIRED 
Our interiors guru takes on 
fall style in this roundup.

88 
FAMILY BUSINESS
Cherie Berger opens up 
about her passion to satisfy 
each customer’s needs while 
working alongside her 
husband, Steve, and 
daughter, Ashley. 
 
90 
EAST MEETS WILD WEST 
Derek Axelrod’s design 
influences come through 
in his contemporary 
Hamptons home.

94 
ESCAPE HATCH 
These five venues offer new takes 
on the high-end living scene in 
spots buyers might not have 
thought of until now.

Self
119 
TAKE IT OUTSIDE 
Get ripped without setting foot 
in a gym thanks to new alfresco 
classes at Tracy Anderson’s Water 
Mill studio.

120 
YOUR AROMATIC ESSENCE 
With masks de rigueur, 
perhaps aroma can express 
our essence in lieu of a smile, 
lipstick or gloss. 
 
122 
WELL INDULGED 
Brighten, moisturize and 
seal with this week’s selection 
of goodies. 

123 
HEDGING YOUR BETS 
Enjoy summer’s fleeting 
fragrance all year long 
thanks to Hampton Sun’s 
Privet Bloom.

Sightseeing
125 
KING SIZED 
Making The Baker House 
1650 into your Hamptons 
hub comes with many rewards.

126 
FLIGHT PLAN 
When it’s time to travel 
again, give your in-flight 
beauty routine a boost 
with these TSA-friendly 
skin saviors.
 
127 
MOUNTAIN HIGH 
The ultimate act of self-care? 
Planning a getaway to The St. 
Regis Aspen Resort.
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ON THE COVER
Photographed by  

Johannes Huebl

96

Top and 
skirt both at  
dvf. com.

96
 SAVOIR FLAIR

Style star Olivia 
Palermo has finally 

launched her highly 
anticipated clothing 

collection, and it oozes 
the insouciant elegance 

that earned her 
a fevered following.

102 
THESE DREAMS 

The fall collections are 
filled with statement-

making pieces that are 
fantastical yet firmly 

rooted in reality.

114 
ALTUZARRA RISING 

With a new East 
Hampton store, a 
toddler and a fall 
collection, Joseph 

Altuzarra is leaning 
into the brave new 

world that looks 
nothing like the place 

where he got his 
fashion start years ago. 
We caught up with the 

designer, who is forging 
the future without 

forgetting his roots.
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WE’RE DIVING IN
Come visit the Tamara Mellon Mobile Closet (aka the shoe truck) 

benefitting Heart of the Hamptons and Kate Kares. 
For dates and locations, visit tamaramellon.com.
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A N T IC I PAT E D OCCUPA NC Y

Beckford House & Tower, two exquisite buildings on the  
Upper East Side designed by award-winning Studio Sofield. 

Experience meticulously crafted architecture with hand-crafted Indiana Limestone  
and brick facades, stunning setback terraces, grand living spaces, and over  

20,000 square feet of extraordinary amenities designed to enhance every lifestyle.

One- to six-bedroom condominium residences .  Priced from $2m to over $25m  
beckfordresidences.com .  212-535-8081

30 1 E A S T 8 1 S T S T R E E T .  30 1 E A S T 8 0 T H S T R E E T

Beckford House Summer 2020 .  Beckford Tower Early 2021
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I’ve been having a lot of 
conversations lately with 
industry giants about the future 
of retail, the impact of fashion 
and responsible consumerism. 
Current times are propelling the 
evolution of these ideas that have 
contributed to the uglier side 
of fashion like environmental 
pollution, overproduction and 
other unsustainable practices. 
On the flip side, fashion is a 
multibillion-dollar industry that 
employs millions of workers. 
Changes will trickle down to 
their ability to survive. This 
tension is at the core of the 
ensuing alterations that will be 
more profound than the shifting 
length of our skirts next season.

Local tastemakers like Donna 
Karan, who has advocated for 
conscious consumerism for years, 
and Joseph Altuzarra, who sees 
this moment as a pivotal juncture, 

are pushing for change. We address 
this altering landscape with 
Altuzarra in one of our features. 
His point of view is as compelling 
as his upcoming fall presentation 
that’s poetic and relatable. 

Our très stylish cover star, 
Olivia Palermo, is an example  
of how adaptable this industry 
can be by embracing an influencer 
as a powerful voice in fashion. 
From the legacy of Judith and 
Gerson Leiber to the up-and-
coming designing duo behind 
HAIKI, stories in this issue are a 
testimonial to fashion’s pliancy 
and the resilience of those  
shaping it.

This edition is a quiet homage 
to an industry that’s near and 
dear to my heart, its continued 
inspiration and the creative 
talent it attracts. Time will tell 
what it will look like next year, 
but I, for one, am rooting for it. 

Above: The 
fashion shows 
of yesteryear 

are now a thing 
of the past. 

Change Is Good

Anetta Nowosielska
Editor-in-Chief
anowosielska@ modernluxury.com
Instagram: @hamptonsmag; 
@anettanow



custom closets  | |  garages  |  murphy beds  |  entertainment centers and more...

www.closetfactory.com

©2019 Closet Factory. All rights reserved. NY Lic #1214584

20 West 22nd Street, Suite 517 NY, NY 10010  |  290 Duffy Avenue, Hicksville, NY 11801

Call 800.400.2673 for a free design consultation

the art of organization



publisher’s note

26  hamptons MLHAMPTONS.COM

FR
O

M
 L

EF
T,

 P
H

O
TO

S 
BY

: M
IA

 L
JU

N
G

BE
RG

 N
EV

A
D

O
; M

A
RK

 S
A

G
LI

O
C

C
O

/G
ET

TY
 IM

A
G

ES
Fall fashion magazines have always been 
a turning point for me. The issues tease 
us with the knowledge that summer is 
almost over, even though the weather is 
still sunny and warm. I am always excited 
to see the beautiful pages of chic fashion 
and accessories. So many fashion brands are 
opening pop-up shops in the Hamptons that 
will be here through the fall. Our editors put 
together a roundup of the new shops that 
have opened up on the East End. 

The Leiber Collection is truly a crown 
jewel in the Springs of East Hampton—
and a must for anyone who loves fashion 
and a good love story. I was invited on a 
private tour arranged by Mia Ljungberg 
Nevado, a dear friend who has made such 
an incredible impact on the Hamptons 
community. She was leaving the Hamptons 
and moving back to Stockholm with her 
family, so it was a beautiful way to be 
together before her departure. Judith Leiber 

 

Love and Fashion

Lynn A. Scotti
President and Group Publisher 
lscotti@modernluxury.com 
Instagram: @hamptonsmag; @ lsknyc

and her beloved husband, artist 
Gerson Leiber, lived there—and 
were happily married—for 72 
years. Gerson built the museum 
on the grounds of their home out 
of his love for Judith. She designed 
over 3,500 unique handbags in her 
lifetime, and the museum has 600 on 
display.  The peaceful gardens are 
filled with Gerson’s sculptures and 
there is a path that they took from 
their home each day to the museum. 
It’s easy to picture them hand in 
hand at precisely 2pm on their walk.

On our cover is fashion 
designer, influencer and 
entrepreneur Olivia Palermo. Learn 
more about what she’s been up to 
lately in the feature. 

Enjoy the issue!
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Olivia Palermo

Dan Andriano

Tamara Mellon

Dr. Elliot Weiss

Seth Weissman

Dan Nathan

Kate Boyer

Jeffrey Azoff

David Weiswasser

Cheri Lewis

Jordan Levy

William Sclight

Gail Greenberg

Courtney Wartman

Brett McGonegal

Cheryl Olsten

Yannick Broto

Denis Dwyer

Cee Scott Brown

Nick Bell

Rolanda Doolan

Glenne Christiaansen

Raphael De Niro

Collin Morikawa

Debra Melman

Todd Boehly

Chip Quigley

Shari Kaynes

Jordan Edwards

Vanessa Hamer



Most Elegant 
Address Has Arrived

SOUTH FLORIDA’S

Now Open

Oceanfront Residences in Miami from $2.6 Million
(305) 521-1501

TheResidencesSunnyIslesBeach.com



Dope a la Mode
A SOIGNE SELECTION OF THIS WEEK’S MUST-TRIES. BY THE EDITORS

up fr ont
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HEAD TRIP
After a decade of publishing endeavors, Hamptons magazine’s former Style Director Sarah Bray 

(sarahbraybermuda.com) decided to launch a sustainable brand of sun hats after falling in love 

and moving to Bermuda. Inspired by her passion for vintage fashion and decor, she intended 

to debut the collection at her summer wedding, but the pandemic caused some necessary 

changes. Not one to let anything derail her ambitions, Bray introduced her line in April and 

completely sold out of the fi rst batch of hats. Each one is carefully fashioned by local craftsmen 

from biodegradable tropical grasses and palm leaves, and fi nished with interchangeable antique 

ribbons. Currently making waves on the ’gram with her whimsical headwear, Bray is next planning a 

summer garden party pop-up in the Hamptons, much to the delight of hat-loving locals.

Ralph’s Coff ee, the global coff ee shop from iconic designer and coff ee 
devotee Ralph Lauren, brings its signature selection of hot and cold 

beverages out East with a new pop-up at two Ralph Lauren Hamptons 
locations. Expect favorites such as Ralph’s Roast coff ee, espresso and 

teas, espresso tonic, Ralph’s iced tea, lemonade and more. 41 Jobs Lane, 
Southampton;  31-33 Main St., East Hampton, ralphlauren.com 

Sun hat from 
Sarah Bray’s new 

brand, Sarah 
Bray Bermuda

RALPH ROAST

SMOOTH OPERATOR 
Banniere (banniereco.com) founder 
Olivia Meyer traveled near and far to 

create the Hamptons scarf ($250), 
ultimately partnering with watercolor 

illustrator Jessica Mintz on the fi nal 
product. An homage to Meyer’s 

favorite summer destination, the 100% 
silk twill scarf can be worn around the 

head and neck, as a halter top or 
even as a bandeau.
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ROLL WITH IT 
This summer chef Kazuo Yoshida takes his mouthwatering Japanese fare out East. Located at The 

Old Stove Pub, Omakase by Uni King offers a selection of the highest-quality fish like the Uni King 

omakase with 16 pieces of nigiri, and the toro ikura uni bowl (only 10 orders available per day). The 

alfresco dining experience takes place Wednesday through Sunday from 5 to 9pm, and orders can 

also be placed to-go. 3516 Montauk Highway, Sagaponack, 631.381.5415, omakasehamptons.com 

PAGE TURNERS
Here, our top three book picks 

that belong on your nightstand. 

Paris Never Leaves You 
Guggenheim fellow and author Ellen 
Feldman is back with a new novel—and 
it’s a gripper. Paris Never Leaves You ($17, 
St. Martin’s Griffin) alternates between 
wartime Paris and the 1950s New York 
publishing world in this tale of resilience 
and survival. According to acclaimed 
literary critic Heather Morris, it’s something 
that will “stay with you for a long time.”

Conscience Point
Writer and blogger Tade Reen presents his 
newest work, Conscience Point ($20), a fictional 
love story that paints a layered image of the 
many different personalities and archetypes 
that form the unique social bubble we call the 
Hamptons. The novel is about following your 
heart at all costs, how chance encounters can 
change our lives forever and the sacrificial 
choices we make for love.

22 Minutes of 
Unconditional Love

In 22 Minutes of Unconditional Love ($26, Farrar, 
Straus and Giroux), literary critic, essayist and 
novelist Daphne Merkin gives us a captivating, 
provocative read about breaking free of sexual 

obsession. The author shares her witty observations 
on love, marriage, family, sex, gender and 

relationships through the lens of a young woman 
engrossed in a steamy affair.
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Mary-Kate Olsen was 

photographed leaving Tutto il 

Giorno in Sag Harbor with a group 

of friends two months after filing 

for divorce from husband Olivier 

Sarkozy. The Elizabeth and James 

and The Row designer was 

dressed casually in a black jacket, 

distressed charcoal jeans, crimson 

mules and a patterned scarf 

thrown over her bag.
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up fr ont
Shopping 

Spree
Three of our favorite 

Hamptons stores share 
the top items fl ying off  

the shelves this summer. 
Get ’em while you can!

AMANDA BOND 
YVONNE TIE CUFF 

COLLARED CRINKLE 
VOILE DRESS IN FROTH 

This hand-dyed cotton 
voile shirt dress ($395) is 
the perfect cover-up for 

the pool or beach.

TENET
21 Newtown 
Lane, East 
Hampton;
95 Main St., 
Southampton, 
tenetshop.com

URBAN ZEN
16 Main St., Sag Harbor, urbanzen.com

POPLIN JUMPSUIT 
Donna Karan’s favorite piece, 
the poplin jumpsuit ($995) works 
for every season. Made in Italy 
from 100% lightweight crisp 
cotton, the garment is available 
in ivory, black and khaki, making 
it an instant closet staple.

WASHABLE SILKS
Both the maxi and 
short versions of 
this silk trapeze-
style dress ($178 
to $248) range 
in size from XS to 
XL. It features a 
relaxed fi t and 
looks beautiful 
when it catches 
a breeze.

UNSUBSCRIBED
73 Main St., East Hampton, unsubscribed.com 

INDULGE
IKRAA (ikraacaviar.com) now off ers a VIP Hamptons 

delivery service to further up the luxe factor on its 
delicious products. The gift set of Imperial Osetra caviar, 
truffl  e butter, French mini blinis and two mother-of-pearl 

spoons ($1,680) will arrive at your abode within hours 
of purchase. Same-day delivery is available Monday to 
Sunday from 11AM to 8PM on orders of at least 1 pound. 

BAMBOO BLING
Jewelry designer Silvia Furmanovich is launching her latest 

Amazonia Bamboo collection this fall. Available at Mayfair 

Rocks, this woven bamboo offering is unique for its fl exibility, 

durability and resilience. Furmanovich’s inspiration comes 

from Japanese artists’ treatment that turns bamboo into art. 

Maturing in only two to three months—far more rapidly than 

traditional wood—and with a lifespan of 20 years, bamboo has 

captivated Furmanovich with remarkable results. The pieces are 

set in 18K gold with precious stones and diamonds, creating a 

statement-making piece of jewelry for any occasion. 19 Main 

St., East Hampton, mayfairrocks.com; silviafurmanovich.com
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LAID-BACK LUXE
Leonard Frisbie brings its cool and comfy line of menswear to a summer surf 

shack pop-up in Montauk. Infl uenced by childhood summers at his grandfather 

Leonard Frisbie’s beach house in Amagansett, founder Matt Frisbie offers coastal 

essentials including French terry sweat shorts, classic T-shirts, casual button-

downs and lightweight sweatshirts. The collection is handmade in Peru from the 

fi nest Pima cotton and unique fabrics featuring a blend of upcycled cotton and 

rPET (plastic water bottles). The garments can be thrown on for long walks on the 

beach, after surfi ng or around a bonfi re. Come this October, look for Leonard 

Frisbie in Sag Harbor, the brand’s new permanent fl agship. 805 Montauk 

Highway, Montauk, leonardfrisbie.comThe couple that swims 

together stays together. 

Alec and Hilaria Baldwin 

were seen making 

beach rounds last week 

in Amagansett.

SHORE THING

T
his fall a French eatery will 
settle in on the North Fork, 
and we couldn’t be more 
excited. Led by siblings 
Emily and Benjamin, 

Demarchelier will build on the 
legacy of the Demarchelier family’s 
restaurant in New York City at 
award-winning boutique hotel The 
Menhaden in the village of Greenport. 
The restaurant will serve traditional 
French fare including steak tartare, 
duck a l’orange and moules marinière. 
Orchestrate a French-inspired outing 
with Demarchelier’s new prix fi xe 
picnic lunch for two ($45) with a 
choice of two meals that comes with 
a bottle of French Pool Toy rosé and 
fresh fruit. 207 Front St., Greenport, 
demarchelierrestaurant.com

BON APPETIT

EDITOR’S PICK

Molton Brown’s Milk Musk is a recently released collection featuring a harmonious blend of milk and musk 
that’s romantic and uplifting. It includes eau de parfum, eau de toilette, bath and shower gel, body lotion 
and a single-wick candle wrapped in a white box, all available at Bluemercury’s Hamptons locations. 
67 Main St., East Hampton; 46 Main St., Southampton, bluemercury.com; moltonbrown.com LE
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MUSIC MADNESS
THE CHAINSMOKERS HEADED OUT EAST FOR 

AN EPIC SUMMER NIGHT TO REMEMBER. 

TURN THE PAGE FOR MORE...

In
vit
ed

Cover stars Alex 
Pall and Andrew 
Taggart stand 
in front of their 
Hamptons cover.  
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Chainsmokers 
Concert

On July 25, Hamptons magazine 
hosted an intimate VIP dinner, 

presented by The Alexander Team 
at Douglas Elliman, to celebrate 

our Fourth of July issue cover 
stars, The Chainsmokers. The Barn 
at Nova’s Ark provided a beautiful 

backdrop for the outdoor dining 
experience. Lawrence Scott Events 

brought the dinner to life with 
stunning tabletops and decor. 

The Chainsmokers duo Alex 
Pall and Andrew Taggart joined 

guests for a seated dinner, which 
followed all social distancing 

guidelines. Delicious food was 
provided by Elegant Affairs 

Catering and specialty cocktails 
were courtesy of JAJA Tequila. 

Guests in attendance included Tal 
Alexander, Chantel Jeffries, Martin 
Hoffaman, Lainy Hedaya, Danielle 

Bernstein, Elliot Tebele, Adam 
Alpert and Mr. E. –Kivlan King

01/ Decor by Lawrence 
Scott Events 02/ JAJA Tequila 
on display 03/ Passed bites 
by Elegant Affairs Catering 
04/ Tal Alexander and Jared 
Schwadron 05/ Andrew 
Taggart and Chantel Jeffries

02

01

03

04

05
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10

06

07

09

08

11

06/ Anetta Nowosielska 
07/ Amanda and Joe Montag
08/ Guests enjoyed a sit-down 
dinner. 09/ Sara Goldfarb 
and Gabby Edwards 10/ Katie 
Amato, John Amato, Mr. E, 
Danielle Bernstein, Anthony 
Adler and Manuela 11/ Larry 
Scott and Lynn Scotti
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Golf Outing
Last summer, Hamptons magazine and Matthew Breitenbach of Compass Real 

Estate hosted a day on the green at Hampton Hills Golf and Country Club. Guests enjoyed 
refreshing Peronis while making their way through the course with friends and family. 

Golfers were decked out in luxury golf swag compliments of Wempe. Integrated Exercise 
Therapy provided personal training sessions to help keep all participants in tip-top shape. 

01

02

03

04

05

06

01/ Lauren 
Musselman, Terry 
Moreno, Lynn 
Scotti and Matthew 
Breitenbach  
02/ Daniel Thorpe 
and Ian Hanbach 
03/ Guests sipped on 
Peroni. 04/ Soraya 
Tufano, Lynn Scotti 
and Emma Behringer  
05/ The trophies 
from the event  
06/ Complimentary 
swag by Wempe 
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Bring Summer home 
with you. Shop online

wolffer.com 





On the Map
HERE IS WHERE TO RUB FABULOUSLY STYLISH 

SHOULDERS WITH THE FASHION CREW.

BY KIVLAN KING, ILLUSTRATION BY DANA LEYBA

scene CELEB SPOTTING

VERA WANG
WYANDANCH 

BEACH, 
SOUTHAMPTON 

Vera Wang 
was spotted at  
this secluded, 
resident-only 

beach at the end 
of one of the most 
gorgeous streets 
on the East End.
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TONY MELILL
O

AMAGANSETT S
QUARE, AMAGANSETT 

Melillo
 stro

lled through Amagansett 

Square, picking up goods fro
m the 

local cheese shop.

STELLA MCCARTNEY
ATLANTIC BEACH, AMAGANSETT

A reclining McCartney was 
spotted soaking up the sun on 
the Amagansett shoreline of 

Atlantic Beach.

CYNTHIA 
ROWLEY

POST OFFICE, 
MONTAUK 

Rowley was caught 
standing in line 

with her younger 
daughter at the 
local post office. 

DONNA KARAN
URBAN ZEN,  

SAG HARBOR
Donna Karan checked 
in on her lifestyle shop 

in Sag village.

PHILLIP LIM 
JIMMY JIMS  
DELI, SAG 
HARBOR 

Noyack local 
Lim prefers 

picking up a 
sandwich from 
this Sag Harbor 

favorite.





Life Style
WE CATCH UP WITH NEW YORK-BASED CELEBRITY AND BRIDAL STYLIST 

MICAELA ERLANGER (@MICAELA), WHOSE PLATINUM JEWELRY COLLECTION 
FOR FOREVERMARK LAUNCHES SOON, ABOUT HER WARDROBE MUST-HAVES. 

BY PHEBE WAHL

PHOTOGRAPHY BY BRANDON SCHULMAN 

scene QUICK 5

1
When did you start 

developing your style? 
From such an early age! 

I remember playing 
dress-up as a small 

girl and staging photo 
shoots with my sister. 

Do you have any 
signature looks? I never 

leave home without 
a blowout and clean 

manicure. My leather Saint 
Laurent jacket is a seasonal 
staple. I wear it every day, 
and it gets better with age.  

2
How would you describe 

your style? Classic 
and feminine. During 
the week, I’m in a very 

standard work uniform: 
jeans, tee, blazer and 

ballet flats. When it comes 
time to dress up, you will 
find me decked out! Dior, 

McQueen, Valentino, 
Gucci and vintage. 3
4

Who is your style 
icon? My clients—
they are my muses 

and inspire me 
every single day.5

What pieces in your wardrobe make 
you feel empowered? My Rolex 

watch. I worked really hard to buy 
it for myself for my 30th birthday. 
Most of the time, I feel the most 

empowered when I am confident and 
comfortable. I have a pretty relaxed 

sense of personal style.
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CALL 631-725-7551

UNLIMITED EARTH CARE
FOR TRULY DISCERNING LANDSCAPE LOVERS
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scene COURTSIDE

B
ack by popular demand, 
some of tennis’ greatest 
players head out East for 
the sixth annual Johnny 
Mac Tennis Project 

Pro-Am Tournament. Hosted by 
the McEnroe brothers, John and 
Patrick, the one-day event features 
a round-robin-style tournament 
where participants have the chance 
to play alongside former WTA and 
ATP World Tour professionals, 
Division 1 college players and John 
McEnroe Tennis Academy pros. 

But the best part isn’t just the 
game; it’s the major giving-back 
component. The event raises funds 
for John McEnroe’s nonprofit 
Johnny Mac Tennis Project (JMTP), 

which aids youths by removing 
racial, economic and social barriers 
to success through tennis. “This 
year, more than ever, I really want 
the focus to be on the amazing 
kids we are able to help by raising 
money through this event,” shares 
the JMTP founder. With coveted 
silent auction items, including a 
Maison Atia Colette faux fur blue 
paon reversible peacoat, a seven-
night stay at Hotel Wailea, and a 
signature facial treatment from 
celeb esthetician Vicki Morav, 
among others, it won’t be hard to 
raise money for the children. 

The pro-am also introduces a 
few new and fashionable aspects 
this year: “In addition to a curated 

silent auction, on which people can 
bid both in-person and virtually, 
we will have two great pop-up 
shops on-site for people to browse.  
Maison Atia and Michael Andrews 
Bespoke are hosting trunk shows 
during the tournament, with a 
percentage of the proceeds being 
donated back,” says JMTP executive 
director Jordan Botjer
 When the worlds of fashion, 
charity and celebs (did we mention 
past attendees include Chelsea 
Handler, Jane Krakowski, Alec 
Baldwin and Alan Cumming?) 
combine, it’s guaranteed to be a 
total ace. Tickets $2,000-$35,000, 
Aug. 29, 320 Abrahams Path, East 
Hampton, jmtpny.org/proam2020

Game, Set, Match
ONE OF THE HAMPTONS’ MOST SOUGHT-OUT SPORTING 

EVENTS RETURNS FOR ITS SIXTH RENDITION.

 BY CLAIRE HARPER

John McEnroe
Talking Camp
Here’s where to step up 
your tennis game out East. 

TRIANGLE TENNIS

Triangle Tennis offers both off-

and on-site solo and group 

lessons. The facilities include 

two Har-Tru hydrocourts 

and one DecoTurf hard 

court. Membership 

benefits include free court 

time, lesson discounts 

and advanced booking 

privileges. triangletennis.com

EHIT

East Hampton Indoor 

Tennis’ comprehensive 

tennis program includes 

a youth camp, which is 

running in two sections 

to accommodate social 

distancing guidelines. 

Memberships allow you 

to enjoy singles and 

doubles games as well as 

private lessons. ehit.club

SPORTIME @ AMAGANSETT

Known best for the John 

McEnroe Tennis Academy 

for competitive juniors, 

SPORTIME offers its world-class 

program June 29 through 

Sept. 4. The facilities are 

home to 33 outdoor Har-Tru 

tennis courts, one deco-turf 

tennis and multisport court, 

a 1,500-square-foot heated 

outdoor swimming pool, 

three natural turf sports fields, 

two clubhouses, a camp 

house, a tennis pro shop and 

more. Be sure to check out 

their multisport camps as well. 

sportimeny.com/amagansett



EAST RIVER VIEWS. WEST RIVER VIEWS.

ALL AROUND VIEWS.

IMMEDIATE OCCUPANCY   |   111MURRAY.COM    |    212 776 1110 

VIRTUAL TOURS AND MODEL RESIDENCES BY APPOINTMENT  

Select additional inventory remaining from $3.35M

INTRODUCING 

THE RIVER-TO-RIVER  
PENTHOUSE COLLECTION

FROM $7.95M

A PARTNERSHIP OF FISHER BROTHERS, WITKOFF AND NEW VALLEY 

EXCLUSIVE MARKETING AND SALES AGENT: DOUGLAS ELLIMAN DEVELOPMENT MARKETING

This advertisement is not an offering. The complete offering terms are in an offering plan available from the Sponsor: Henry V Murray Senior LLC, 299 Park Ave, New York, NY 10171. File No. CD14-0363. Sponsor makes no representations or warranties except as may  

be set forth in the Offering Plan. Resident services and providers thereof are subject to change without notice; amenities and services are subject to availability; additional fees may apply. Equal Housing Opportunity. Photograph by Evan Joseph. BRDAR Creative.
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N
amed after a massive 1,118-pound Spanish fighting 
bull, Lamborghini’s (lamborghini. com) Aventador 
SVJ is a force to be reckoned with. This exotic vehicle 
is aptly named, with SV standing for superveloce, or 
superfast. It also carries the J for the jota designation 

to denote its track and performance superiority, having 
recently claimed the Nürburgring production car record. 
Yet, unlike most supercars that can only be truly enjoyed on 
the nicest of days and rubber-friendly roads, Lamborghini’s 
sophisticated all-wheel-drive system ensures this Aventador 
is as perfect a companion on a beautiful fall day as it is in the 
dead of winter. This everyday supercar, however, is anything 
but mundane, eliciting countless spontaneous photo requests 
no matter where it goes. 

The heart of the Aventador SVJ is in the back, where a 
mighty 6.5-liter V-12 engine is never at rest, pumping out a 
massive 770 horsepower. Mated to an independent shifting 
rod 7-speed transmission that’s capable of 50-millisecond 
gearshifts, the Aventador SVJ screams from 0 to 62 mph 
in only 2.8 seconds. In addition, the supercar emits an 
unforgettable sound, rivaled only by a Formula One race car 
flying down the straight at Indianapolis.

Lamborghini worked extensively to tune the Aventador 
SVJ for maximum agility and superior driving dynamics. A 
special four-wheel steering system lends uncanny agility on 
and off the racetrack. At low speeds, the rear wheels face in 
opposite directions on a corner, thereby requiring a lighter 
steering input for improved performance through curves or in 
tight spaces. At higher speeds, the front and rear wheels share 
the same steering angle, which has the effect of essentially 
extending the wheelbase to improve stability. Further defying 
physics is Lamborghini’s new active aerodynamics system, 

Bully for You!
LAMBORGHINI’S AVENTADOR SVJ IS A SUPERCAR WITH A 
PERSONALITY UNLIKE ANY OTHER. BY NATE CHAPNICK

2019 
LAMBORGHINI 
AVENTADOR 

SVJ
Base price 
$517,770

Engine 
6.5-liter V-12 

Transmission 
7-speed ISR

Horsepower 
770 hp @ 8,500 rpm

Torque 
531 lb.-ft. @ 6,750 rpm

Cargo capacity 
5 cu. ft.

City fuel economy 
9 mpg

Highway fuel economy 
15 mpg

Fuel tank 
22.5 gal.

Dry weight 
3,362 lbs.

0 to 62 mph 
2.8 seconds

Top speed 
217 mph

Fab Features 
Active aerodynamics

V-12 Lamborghini 
sound

Those Lamborghini 
scissor doors

which uses electrical actuators to constantly optimize the 
vehicle’s aerodynamics by adjusting flaps and spoilers 
based on the current driving conditions.

Inside, the Aventador SVJ feels like a fighter jet cockpit. 
Aviation-inspired toggle switches control everything from 
the lights to the windows, while a brilliant flip-up red cover 
reveals the engine start-stop button underneath. Like the 
all-glass cockpits of Boeing’s 787 Dreamliner, the Aventador 
SVJ features a new customizable instrument cluster, which 
changes depending on the four drive modes selected. 
Buyers can also completely customize the interior of their 
exotic marvel—right down to the stitch patterns on the 
seats, with Lamborghini’s Ad Personam personalization 
program. With a limited production of 900 units, the 
Aventador SVJ is destined to be a collectors’ item, even with 
its $517,770 starting price.
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scene RIDES



Buses Running Daily

All buses are Sanitized prior to picking up passengers

All passengers will be required to wear a mask of some kind

Our passenger and drivers safety is our number one concern

Private Rides are available in Sanitized vehicles for those that prefer this service 

All tickets are electric and touch free 

Dynamic pricing based on demand with fares as low as $15

SERVICES INCLUDE

Hampton and NYC Luxury Daily Service | Private rides, fully sanitized private vehicles

Direct, door-to-door service, available when you need it | Private Charters

Vineyard Tours | Airport Connections

Reserve your seat or private charter at HAMP TONLUXURYLINER.COM   or call 631.537.5800
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F
ashion is brave.   
A vehicle for self-
expression, it takes 
risks, sets trends, 
manifests culture and 

reflects an attitude. Purvi Padia 
(purvipadia.com), renowned 
residential interior designer and 
founder of UNICEF’s Project 
Lion, fearlessly redefines fashion, 
taking it out of the dressing 
room and across the continent.

With an aim to improve 
the lives of India’s 1.5 million 
orphaned children, Padia 
launched the Project Lion 
initiative in 2018 to change 
the trajectory of India’s most 
vulnerable children. “It sounds 
cliche, but when I saw the 
movie Lion at a UNICEF private A
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From top left: 
Interior designer 
and founder of 
UNICEF Project 

Lion Purvi 
Padia in her 

Bridgehampton 
home; Padia’s 

Lioness fine 
jewelry collection.

Join the Pride
A FIRST-GENERATION INDIAN AMERICAN MAKES 

EMPATHY A FAMILY HEIRLOOM.

BY ANNELISE PETERSON

scene UP NEXT

screening, a lightbulb went 
off in my head,” she shares. 
Soon after, the first-generation 
Indian American powerhouse 
partnered with London Jewelers 
to launch the Lioness collection 
of women’s charms, necklaces, 
rings and bracelets solidifying the 
relationship between fashion and 
philanthropy in solid 14K gold. 
“A lioness is a symbol of ferocity, 
bravery and grace—similar to 
women around the world,” says 
Padia. “By wearing this piece, you 
are not only claiming your power 
as a woman, but also empowering 
India’s children who don’t have 
mothers and families to dream of 
a bigger, brighter future.”

Clearly this fiercely 
passionate female has changed 
lives abroad, exceeding goals 
by providing 1,697 childcare 
institutions with housing for 
more than 169,400 orphans; 
creating skills and development 
programs; reuniting displaced 
families; and empowering 5,483 
child-protection functionaries 
and government officials. This 
summer, Padia will continue 

her pursuit “to fulfill our human 
obligation to show empathy and love 
to fellow humans” by expanding the 
Lioness collection to more accessible 
price points. All net proceeds 
directly support India’s children 
devoid of basic human rights.  

Born in the Bronx to two 
Indian physicians who emigrated 
to the United States to reach their 
full potential, the entrepreneur, 
humanitarian and mother of 
two currently splits her time 
between her Aman-esque oasis in 
Bridgehampton, her modern West 
Village apartment and her beach 
house in the Bahamas. When asked 
about her hopes for America’s 
future, her focus remains on its 
children. “If I only had one wish 
or one thing that I could change, it 
would be to ensure that every child 
on this planet is given a proper 
education,” Padia says. “I don’t just 
mean in math and the sciences, 
but I mean a true education that 
encompasses equity, social justice 
and international affairs.”

Back-to-school (or Zoom) fashion 
is upon us. Perhaps it’s time to join 
the pride and invest in a family 
heirloom—a piece of jewelry that 
represents a commitment to an 
empathetic state of mind. Diamonds 
are forever, as is a fiercely stylish 
attitude of altruism, compassion 
and gratitude for privilege that 
knows no borders. In the words of 
this dedicated Indian American 
activist and Hamptonite, “Nothing 
you truly love or that makes you feel 
good is ever out of style.”



            MARIA MENDELSOHN  
SPORTS & ENTERTAINMENT • EQUESTRIAN REAL ESTATE
561.758.1605  •  www. mariamendelsohn.com

1111 LINCOLN RD, MIAMI BEACH, FL 33139. 305.695.6300 © 2019 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS BELIEVED TO BE CORRECT, IT 
IS REPRESENTED SUBJECT TO ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, NUMBER OF BEDROOMS AND THE SCHOOL 
DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY.

SUPER SAFE SPACE

Always here  
to help you  
enjoy your  

lifestyle.
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scene ART WISE

I briefly met Sylvia Hommert, a former 
fashion designer for Donna Karan and 
Ralph Lauren, at a party at Urban Zen last 
fall. Her art appeals to me on many levels 
but first and foremost, I find it entirely and 
refreshingly feminine. The glossy surfaces 
reveal works that are at once elusive yet 
approachable, inviting yet dangerous, 
graceful yet labored. There seems to be 
in each a buried treasure ready to be 
uncovered. Anxious to know more about 
the woman behind these ephemeral works, 
I invited Hommert for an electronic chat, 
and she graciously obliged my interest…

How did you make the transition from 
the garment industry to working as a 
full-time artist? I always drew and painted, 
and I spent all my free time in galleries and 
museums. I tended to date artists because 
it was what I liked. Art leveled me out. If 
money were no object, I would have chosen 
to study fine art, but I didn’t. Which probably 
helped, because when I became a full-time 
artist, I entered with a business mind. I sent 
letters and images to galleries, and I was 
picked up by a few galleries within the first 
year, which is highly unusual. 

Tell me about your artistic process. I am 
interested in the interactive play between 
light, surfaces, textures and resins. I work a 
lot with holographic paper; I absolutely love 
it. I inundate myself with layers. It’s almost 
a conveyor-belt situation: I bury something 
on the surface to dig it out later, and then 
I seal it with resin. I began working with 

geometric, minimalist patterns. Even 
though I have moved away from that, 
nature and its organic calendar has always 
been a constant in my work. 

What relationship would you like to 
see between your art and the viewer? 
I like the idea when you hang something 
on your wall, it changes moods; it shifts 
over the hours. I want it to interact with 
you! I believe it is important what you live 
with. I always feel comforted when I exist 
alongside something a friend gave to me. 
It’s heartwarming. 

The art world can be challenging. How 
do you navigate it? It certainly can be 
finicky, but I  feel comfortable where I exist 
in the art world just as I did within the 
fashion space. We all experience varying 
amounts of success at different times in our 
lives. I really like the idea of peaking when I 
am older, and I can see that happening with 
art. I expect to live to a ripe old age with a 
body of work that I am proud of. 

What do you enjoy most about life in 
the Hamptons? I love the rich community 
we have here, the camaraderie. There is a 
wonderful group of artists around here, and 
it’s a nice place to do what we do. I treasure 
The Watermill Center, the LongHouse 
Reserve, Almond’s Artists & Writers series, 
and oh so many countless others! Sylvia 
Hommert is represented by Sara Nightingale 
Gallery in Sag Harbor and various others across 
the U.S., saranightingale.com; sylviahommert.com

From left: “Sapphire” (2020, 
beeswax and resin); and 

“Starburst” (2020, beeswax 
and resin), both from Sylvia 

Hommert’s Sand Drift series.

Female Form
BURIED TREASURE IS FOUND WITHIN THE WORK 
AND MIND OF A LOCAL ARTIST WHOSE FEMININE 
TOUCH IS NATURE-SENT. 

BY ERICA PRATT 



An Unrivaled Oceanfront Property
$72,000,000  |  5.2 Acres Oceanfront  |  333’ Frontage  |  Mid-Century Modern by George Nelson & Gordon Chadwick, Architects  |  2-Stories Plus Finished Basement
5 BR  |  5 BA  |  2nd-Story Viewing Porch  |  Pathway to Ocean Beach  |  Allowable Buildability: 12,209 sf Gross Floor Area  |  OceanfrontEastHampton.com

Otto Spaeth House
East Hampton Village

Peter M. Turino
President/Principal Broker
pturino@bhsusa.com
631-903-6115 c: 631-235-9098

Christopher J. Burnside
Licensed Associate Real Estate Broker
cburnside@bhsusa.com
631-537-4320   c: 516-521-6007
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Sty
le Shown here 

with its Move 
product family, 

Messika Paris 
styles its pieces 

by layering and 
mixing diamond 

jewels across 
various sets and 

collections.

TRUE COLORS
MESSIKA PARIS DEBUTS ITS LUCKY MOVE COLOR 

COLLECTION AT HAMPTONS’ LONDON JEWELERS, 
PUTTING A VIBRANT SPIN ON CLASSIC LUCKY 

CHARM MEDALLIONS. BY CELIA KONSTANTELLOU

Valérie Messika, founder of Messika Paris (messika. com), 
has conquered the art of rewriting jewelry codes 

by creating new ways to wear diamonds. The 
designer’s September 2020 launch will be no different. 
Unconventional and lustrous, the Lucky Move Color 

collection is composed of nine colored stones—
malachite, onyx, lapis lazuli, ziricote wood, turquoise, 
carnelian and gray, white and pink mother-of-pearl—
and nine corresponding mantras so each piece can be 

worn as an empowering talisman. Lucky Move Color is 
the first of its kind to not use pure diamonds, allowing 

modern women to rock their jewelry in a mix-and-match 
fashion, elevating everyday styles with a little sparkle—

and some positive energy.



s�le SPOTLIGHT

From top: White leather Peekaboo 
handbag, $4,550, and yellow 
leather Peekaboo handbag, 
$2,590; white leather Peekaboo 
handbag, $4,550; chestnut 
leather Peekaboo handbag, 
$3,980, all at fendi.com. 

Hit Play
GRAMMY-NOMINATED MUSICAL 

DUO CHLOE X HALLE STAR AS 
THE NEW FACES OF FENDI’S 

#MEANDMYPEEKABOO COLLECTION.

BY CELIA KONSTANTELLOU

S
isters Chloe and Halle Bailey 
have stayed busy during 
quarantine shooting Fendi’s 
(fendi.com) new campaign in 
their backyard. For the first 

time in history, the Italian fashion 
house has granted creative control on 
its launch, passing over the reins to the 
talented pair to render the Peekaboo 
the new “it” bag of the season.

The stage partners assembled their 
own creative team and came up with 
a concept that didn’t fail to impress. 
Directed by Andrew Makadsi, the 
campaign’s video follows the sisters 
wandering around their home’s 
outdoor spaces, from the tennis courts 
to the pool, while carrying different 
iterations of the Peekaboo bag. Their 
catchy new song, “Busy Boy,” can 
be heard playing in the background, 
capturing the collection’s modern, 
playful spirit. And, in case you were 
wondering, the Peekaboo bags go 
swimming as well. 

“#MeAndMyPeekaboo celebrates 
the intimate family relationships that 
represent inseparable bonds, and 
there is no more visible pair of sisters 
right now than Chloe x Halle,” says 
Silvia Venturini Fendi, the brand’s 
creative director. Seeing the famous 
sisters holding each other’s hands 
along their limelight journey has 
been “refreshing,” she adds.

Thanks to photographer Julian 
Dakdouk, the images of the campaign 
are equally stunning. Styled by Zerina 
Akers—also the stylist behind Chloe 
x Halle’s mentor Beyoncé’s new visual 
album, Black is King—the sisters 
pose in ladylike yet bold outfits that 
complement their Fendi Peekaboos. 

“We have always been huge fans 
of the Fendi brand, as it is the perfect 
mixture of classy and sexy,” Chloe 
x Halle say in a Q&A. “There is not 
just one favorite way for us to style 
our Peekaboo. What we love about it PH
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is how universal it is; we can literally 
wear it with anything.”

Fendi’s fashionably functional 
Peekaboo features a new accordion-
frame shape, opening in a deep “smile” 
to reveal inside pockets. The bag is also 
interchangeable in smooth leather or 
precious skins, and can be personalized 
with one’s initials. And, just like a 
game of peekaboo, the collection won’t 
stay hidden much longer; the must-have 
bags are set to hit stores this month. 
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Stella McCartney 
fall 2020 runway 

Urban 
Nomad
BOLD, RICH TEXTURES AND MIXED 
PRINTS DELIVER AN UPDATED LOOK 
TO YOUR WEEKEND WARDROBE.  
BY FAYE POWER VANDE VREDE

Products, clockwise from above: Dolce & Gabbana knit bag; Aquatalia 
snake print boot; Oscar de la Renta hoop earrings; Cult Gaia bag; Saint 
Laurent by Anthony Vaccarello chain necklace; Okapi backgammon board; 
Prada fragrance; Salvatore Ferragamo top handle bag; Aspinal of London 
pocket journal; Smith & Cult nail polish; orchardmile. com.

Libertine Cascading 
Flowers coat, 
similar styles, 

ilovelibertine. com; 
Lovely Bird 

Verona fedora, 
similar styles, 

shoplovelybird.com.
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FROM A CHALLENGING YEAR EMERGE 
GLORIOUSLY COLORFUL AND OPTIMISTIC 
COLLECTIONS FROM THE WATCHMAKING 
INDUSTRY. THERE’S HAPPINESS AHEAD. 

BY BARBARA PALUMBO

Rolex Oyster Perpetual Day-Date 36
While shades of the rainbow have adorned 
watch dials for years, the trend of using 
a spectrum of multicolored gemstones or 
enamels to liven a watch’s bezel or beautify 
its markers kicked into high gear in 2018 
when Rolex (rolex.com) released the Rainbow 
Daytona in its signature Everose gold edition. 
The iconic brand has continued producing 
colorful watches to the praise of those 
desiring a feel-good timepiece, and the Oyster 
Perpetual Day-Date 36 is no exception. 

Boasting a meticulously set full-
diamond dial encased in 18K white gold, this 
version of the Oyster Perpetual Day-Date 36 
shows off its bright side with 10 rainbow-
colored baguette-cut sapphires at the hour 
markers. The watch’s attributes include 
hour, minute and seconds hands; day and 
date functions in separate apertures; and an 
impressive 70-hour power reserve.  

Maillon de Cartier
If there’s one wristwatch brand that pays 
as much attention to overall outer design as 
it does movements and complications, it is, 
unquestionably, Cartier (cartier.com). The 

If 2020 has proven itself to be anything, it 
would have to be consistent. What started as a 
year with incredible promise turned quickly 
into another dimension filled almost daily 
with surprises of the unsettling variety. 

Thankfully—and largely due to creative 
minds forced into isolation—this year has 
still managed to produce its fair share of 
beauty in the form of art, fashion, music and 
groundbreaking design. While some sectors 
of the luxury market showed fewer new 
collections and big releases than typical, the 
high-end Swiss watchmaking industry took 
a slightly different approach as it continued 
to provide the world more of what it 
desperately needed: brightly hued rainbows 
and proverbial pots of gold. 
 Here are several colorful and bold gold 
watches that would turn even the darkest of 
days a little brighter.

house is known the world over for its high 
jewelry collections—as much as it is for its 
iconic timepieces—many of which have been 
worn by the likes of Michelle Obama, Andy 
Warhol and Jacqueline Kennedy Onassis. 

This year’s release of the gold Maillon 
de Cartier offers a twist—literally—on the 
geometric watches Cartier often produces. 
The watch’s thick, curved links seem to flow 
diagonally into the case itself, allowing it to 
double as a stylish piece of bold gold jewelry. 

Breitling Superocean Heritage  
’57 Limited Edition
One of the most positive effects of seeing a 
rainbow appear in the sky after a storm is 
that everyone is filled with a warming sense 

Pot of Gold

s�le WATCHES
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of happiness. Rainbows 
are gender neutral, and, 
thankfully, rainbow-colored 
watches are now contemplated, 
designed and created with that 
same concept in mind. 

The introduction of 
Breitling’s (breitling.com) 
Superocean Heritage ’57 
limited edition in rainbow 
last April caused quite 
a frenzy among watch 
enthusiasts: It was the first 
time the brand had been 
so daring and playful with 
color. With only 250 pieces 
and exclusively available 
at Breitling boutiques, this 
edition of the Superocean 
Heritage ’57 was created with 
a 42 mm stainless-steel case 
and features a bidirectional 
rotating bezel with an 
ultrahard black ceramic bezel 
ring. The timepiece’s black 
dial serves as a backdrop to its 
most striking characteristic: 
the splashes of vibrant color 
marking the hours at 12, 3, 
6 and 9 o’clock. The hour 
markers and the hour and 
minute hands are coated with 
Super-LumiNova in an orderly 
graduation of yellow, green, 
blue, indigo, violet, red and 
orange—for those who like a 
continued feeling of joy once 
the lights go down. 

Chanel Première 
Chanel (chanel.com) is the gift 
that keeps on giving. If you 
ever wondered if the brand is 
going to trip up and release 
something subpar, you needn’t 
worry. Chanel hits it out of the 
park every time, in every way, 
in every genre, including in its 
line of watches. 

The Première timepiece 
by Chanel is the ultimate 
feel-good fashion timepiece. 
This version’s dial is made in 
an octagonal black lacquer 
with faceted edges and is 
surrounded by a halo of 
natural round brilliant-cut 
diamonds set in 18K yellow 
gold. The crown of the watch 
is accented with a single 
cabochon onyx gemstone to 
complement the dial, and 
the open chainlike feel of the 
accompanying gold bracelet 
gives it a delicious, in-
demand edginess. 

Richard Mille RM 07-01 Automatic Winding 
There’s no rule that states that the pot of gold at the end 
of the rainbow needs to be one specific color. In fact, there 
are a plethora of colors from which to choose, particularly 
as it pertains to the gold used in creating fine timepieces.

Richard Mille’s (richardmille.com) red gold RM 
07-01 automatic winding diamond watch would still 
be a major treasure to find at the end of any rainbow. 
This highly mechanical timepiece boasts an in-house-
designed automatic skeletonized movement—the 
caliber CRMA2—with baseplate and bridges machined 
from grade 5 titanium. If that information is not enough 
to evoke a sense of joy, consider that this timepiece was 
created with a power reserve of nearly 50 hours, which 
is a rare attribute for a diamond-set watch produced 
specifically for women.

Chopard Imperiale 
Joaillerie Rainbow
Chopard (chopard.com) 
set itself apart years ago 
when it began producing 
some of its jewelry 
and timepieces using 
responsibly sourced 
materials, ethically mined 
gems and fair-mined gold. 
The brand is a leader in a 
movement that shines a 
light on how the luxury 
sector can step up in 
regard to responsibility 
for the planet and its 
people—all while still 
creating moment-making 
timepieces and jaw-
dropping jewels. 

The 36 mm Imperiale 
Joaillerie rainbow 
timepiece is set with 
baguette-cut sapphires 
in traditional rainbow 
shades. The gemstones 
are set specifically so that 
their colors blend together 
in a subtle and elegant 
rainbowlike gradient, 
which frames its diamond 
accented mother-of-
pearl dial. The Imperiale 
Joaillerie rainbow is 
available with either a 
white or gray alligator 
leather strap at authorized 
Chopard boutiques. 
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Fashion’s New 
Humanism

Chanel
Last March, Chanel announced 
Mission 1.5°, its four-pronged 
commitment to fighting climate 
change. “The climate crisis 
represents the biggest issue of our 
age and demands urgent action 
to reduce negative environmental 
impacts and drive broader change,” 
says Chief Sustainability Officer 
Andrea d’Avack. Among the tenets 
are the reduction of Chanel’s carbon 
footprint by 50% by 2030 and its 
supply chain emissions by 40% per 
unit sold by 2030, as compared to 
2018. The company has also pledged 
to focus on responsible sourcing and 
production of raw materials while 
simultaneously reexamining how it 
designs, manufacturers, moves and 
distributes goods. 
 Whether a new build or 
renovation, Chanel boutiques 
are now held to the highest 
environmental standards: 65 are 
currently LEED certified, with 
more than 40 on their way. The 
house will also transition to 
100% renewable electricity in its 
operations by 2025, will finance 
climate-change adaptation for 
communities and landscapes in 
need of assistance, and will invest 
in related scientific research. 

Brunello Cucinelli
Brunello Cucinelli has customized 
its approach to sustainability in ways 
that stay true to the brand’s ethos 
and are paramount to the founder, 
who was raised in Umbria, Italy. “I 
feel responsible for the beauty of the 
world,” says Cucinelli. “Surrounded 

T
he ever-changing tides of 
2020 have had an effect 
on nearly every business 
imaginable—no one, 
including the fashion 

industry, has been immune. 
What has risen to the surface is a 
softer, more thoughtful approach 
to all things sartorial from some 
of the biggest luxury houses 
on the market. Whether it’s a 
commitment to more sustainable 
practices or responsible actions in 
the age of a pandemic, brands are 
making a statement.

Stella McCartney
No brand has led the sustainable 
charge with more gusto than Stella 

McCartney, whose “ethical and 
modern company” believes it is 
“responsible for the resources it  
uses and the impact it has on  
the environment.” 
 To wit, her fall collections bring 
with them two new materials. For 
pre-fall 2020, McCartney launched 
Koba fur-free fur, the world’s first 
bio-based and recyclable faux fur 
created from Sorona. Meanwhile, 
the autumn 2020 collection 
introduced the first biodegradable 
stretch denim made from plant-
based yarns, a collaboration with 
Italian manufacturer Candiani. 
These launches prove once 
again the undeniable, increasing 
relevance of eco-friendly fashion.

LUXURY BRANDS TAKE  
A MORE THOUGHTFUL 

APPROACH TO BUSINESS—
FROM SUSTAINABLE 

PRACTICES TO UPCYCLING 
PROGRAMS TO CONSCIOUS 

CONSUMPTION AND 
BEYOND.  

BY SARI ANNE TUSCHMAN

From top: For fall/winter 2020, Stella 
McCartney distinguished itself once 
again with eco-efficient performance 
fabrics, buttery soft faux leathers, 
biodegradable stretch denim and 
bio-based recyclable faux fur; a 
longtime feeling of responsibility for 
the world’s sustainable beauty makes 
Brunello Cucinelli one of fashion’s 
most progressive proponents of 
ethical sourcing and manufacturing 
clothes that are meant to last. Both 
the land the designer, seen here 
with his family, uses and the people 
he employs are valued: Cucinelli 
instituted farm-to-table lunches in the 
company canteen and time limits on 
employee workdays.
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by my beautiful Umbria, it has been 
an inspiration: The colors, smells, 
tastes, landscape and people in 
this region move my soul.” That 
devotion has grown into a company 
mantra, which relies not only on 
designing artisanal luxury products 
that last, but also into the treatment 
of the land where the brand is 
headquartered and the people 
who work there. “The company 
was founded on taking care of 
people and is rooted in humanistic 
sustainability,” says Cucinelli. “I feel 
responsible for the people who work 
for the company to not only have 
balance in their lives, but also a great 
quality of life.”

The designer’s latest actions 
prove he is indeed a man of his 
word, as he recently announced 
he would give—not sell—the 

Rethink, reuse and find 
ways to encourage 

the next generation. 
These ideas are part 

of the Louis Vuitton 
(top left) ethos and 

the philosophy at 
Alexander McQueen. 

Look for thoughtfully 
repurposed materials 

in everything from 
clothing to accessories 

to the runway itself.

BIJAN’S BIG IDEA
The self-proclaimed world’s 
most expensive men’s store, 
Bijan, may be known for being 
appointment-only, but the 
brand showed its softer side 
almost immediately when 
the COVID-19 pandemic 
hit. Founded in 1976 by the 
late Iranian immigrant Bijan 
Pakzad, the label gave back 
to its Beverly Hills community 
by partnering with L.A.-based 
AcuShield this spring to order 
10,000 face shields, which 
were directly donated to 
frontline workers. The effort was 
a conscious attempt to give 
back to the neighborhood Bijan 
has called home for more than 
40 years. “We are living through 
a difficult and unprecedented 
time—not just in our country, 
but around the world,” says 
Nicolas Bijan, Pakzad’s son and 
the current vice chairman of 
House of Bijan. “We felt it was 
important to use our brand and 
platform to help those in need, 
as well as inspire others to do 
the same.”

surplus inventory in boutiques to 
organizations in need. The total 
amount of the donations will equal 
more than $34 million.

Alexander McQueen  
and Louis Vuitton
Other high-end brands, including 
Alexander McQueen and Louis 
Vuitton, are also finding ways to 
rethink and reuse. At Alexander 
McQueen, surplus fabrics are donated 
to fashion universities in the U.K. so 
students can use them in their work. 
“The ethos at Alexander McQueen is 
that everything we use in researching 
and designing collections has always 
been archived and stored,” says 
Creative Director Sarah Burton. “We’ve 
never thrown anything away.” 
 Louis Vuitton, too, has found 
thoughtful ways to repurpose both 
its fabrics and show sets. Extra fabric 
is given a new life via the Be Mindful 
initiative, a capsule collection of excess 
textiles reinvented into fashion jewelry. 
Additionally, recent collections have 
creatively demonstrated ways in 
which upcycling can be accomplished, 
including new designs crafted from the 
overstock of past seasons.

“With time and education, the 
fashion community has taken drastic 
steps to reinvent our business wheel,” 
says celebrity stylist Jill Lincoln. 
“We still have a long way to go, but 
there are so many new and existing 
brands that are dedicated to making 
permanent changes.” 

A vintage photo of 
the late Bijan Pakzad 
with his daugther, 
Alexandra, and  
his wife, Tracy

hamptons  63
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s�le SHOP TALES

August Arrivals
BETTER LATE THAN NEVER! THESE EXCITING CONCEPTS ARE NOW 

OPEN IN THE HAMPTONS. BY RACHEL FEINBLATT

ALISON LOU 
This brand’s whimsical 
jewelry matches its 
creative director 
and designer Alison 
Chemla’s playful sense 
of humor. The recently 
launched LOUCITE 
collection features jelly 
hoops in wide-ranging 
sizes that are crafted 
out of Lucite and 
handpainted colorful 
enamel, designed to 
add a pop of color to 
any look. Another 
reason to love Alison 
Lou? Fifteen percent of 
all sales, both in-store 
and online, goes to The 
Loveland Foundation, 
which provides free 
therapy to minority 
women and girls. 38 
Newtown Lane, East 
Hampton, alisonlou.com

THE LITTLE 
EAST 
There’s a new kid on the 
block: Meet The Little 
East, a luxury baby and 
children’s boutique 
that recently bowed in 
East Hampton. Enjoy 
a sweet selection of 
swimwear, clothing, 
pajamas, shoes, toys and 
accessories for toddlers 
and infants. With brands 
like Minnow, Mott50 
and Pixie Lily, this shop 
will ensure that your 
mini stands out on the 
playground this fall. 
23 Newtown Lane, East 
Hampton, thelittleeast.com 

ALTUZARRA
Joseph Altuzarra holds a soft 
spot for the Hamptons as a Water 
Mill resident. This summer, he 
has taken his clothing empire to 
East Hampton to show off the 
spring, pre-fall 2020 and beach 
collections. Be sure to check out 
his bestselling espadrille tote, 
perfect for stowing all your 
summer essentials. 52 Main St.,  
East Hampton, altuzarra.com 

ANATOMIE
The European-made luxury travel clothing 

brand has touched down in Southampton for the 
summer. Allyson Gettinger, a member of its VIP 
styling team, is on-site full-time to ensure that 
shoppers leave with the most stylish selection 

of Anatomie’s bestselling essentials. Need 
one-on-one attention? Gettinger will close the 
store for a customer and their group of friends 
for an exclusive, highly personalized shopping 

experience. 94 Main St., Southampton, anatomie.com

From top: 
Altuzarra’s 
East Hampton 
boutique; Altuzarra 
espadrille tote 
in Cappuccino, 
$995; comfortable, 
lightweight and 
packable describe 
Anatomie’s travel-
friendly clothing.

From top: Alison Lou 
ombré jelly hoops, 
$155; The Little 
East’s charming 
storefront; baby 
booties from The 
Little East. 
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ALVIN VALLEY  
Known as the “King of Pants,” the 
designer debuts his first permanent 
store in Southampton offering perfect-
fitting women’s slacks that are destined 
to become wardrobe workhorses. 
The shop features Valley’s signature 
pants plus dresses, jumpsuits, caftans, 
blouses, skirts and a variety of 
accessories that are tailor-made for 
late-summer gatherings. For those who 
prefer not to shop in-store, Valley’s new 
On Approval service gives customers 
the option to try on his collection from 
the convenience of their own home. 42 
Jobs Lane, Southampton, alvinvalley.com

THE LITTLE RED 
PLANET X YOYA
They say two is always 
better than one, and this 
summer shop in Sag 
Harbor is proof. Dynamic 
duo Mindi Smith of 
The Little Red Planet 
and Cristina Villegas of 
Yoya have teamed up to 
offer a trendy selection 
of kidswear from global 
designers like Molo, Bobo 
Choses, Mini Rodini 
and Tia Cibani. Discover 
organic and sustainably 
produced clothing, 
footwear and accessories for 
a range of ages from tots to 
tweens. 112 Hampton St., Sag 
Harbor, thelittleredplanet.com; 
yoyanyc.com

TODD SNYDER 
The third time’s a charm for 
this menswear designer, who 
launched his third New York 
location in East Hampton 
this summer. Customers can 
expect a selection from Snyder’s 
collaborations and standout 
pieces like linen camp collared 
shirts, lightweight pique blazers 
and weekend shorts. 50 Main 
St., East Hampton, toddsnyder.com

AKRIS
Have no fear because Akris is here—for the rest of the year! 
The renowned Swiss brand has set up shop in Southampton, 
providing customers with that perfectly effortless 
Hamptons look thanks to a minimalistic blend of clean and 
neutral designs. Find the latest selection of Akris and Akris 
punto clothing along with handbags and accessories at the 
pop-up, which also boasts an outdoor garden, exclusive 
parking spots for shoppers and all-natural furniture and 
decor. 52 Jobs Lane, Southampton, akris.com

AKRISAKRIS
Have no fear because Akris is here—for the rest of the year! Have no fear because Akris is here—for the rest of the year! 
The renowned Swiss brand has set up shop in Southampton, The renowned Swiss brand has set up shop in Southampton, 
providing customers with that perfectly effortless providing customers with that perfectly effortless 
Hamptons look thanks to a minimalistic blend of clean and Hamptons look thanks to a minimalistic blend of clean and 
neutral designs. Find the latest selection of Akris and Akris neutral designs. Find the latest selection of Akris and Akris 
punto clothing along with handbags and accessories at the punto clothing along with handbags and accessories at the 
pop-up, which also boasts an outdoor garden, exclusive pop-up, which also boasts an outdoor garden, exclusive 
parking spots for shoppers and all-natural furniture and parking spots for shoppers and all-natural furniture and 
decor. decor. 

Clockwise from top: The 
Little Red Planet x Yoya in 

Sag Harbor; a selection 
of hats at Alvin Valley; 

Todd Synder’s new East 
Hampton location; Akris 
horsehair zip pouch with 
tassel, $1,590; a pre-fall 

2020 look by Akris; inside 
the new Akris pop-up. 
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t’s where art, 
style and nature 
intersect. It’s a 
compilation of 
musings and a 

love story emulated 
in physical form. The 
Leiber Collection 
reopens, health and 
safety precautions 
in place, with two 
exhibits that celebrate 
creatives Gerson and 
Judith Leiber’s long 
and storied careers, 
their championing 
of the arts—and how 
each of their own 
endeavors inspired  
the other’s.

The tale dictates 
that when the Leibers 
first moved into 
their summer home 
in Springs in the 
mid-1950s, Gerson, 

an established, well-
respected painter, 
quickly became a first-
rate garden enthusiast. 
In a whirl of outdoor 
activity, the late artist 
once described his 
newfound passion: “I 
immediately started 
a flurry of activity 
and it developed 
into an almost 
all-encompassing, 
overwhelming desire 
to garden. I enjoyed 
it continuously and 
completely.” Summers 
out East in the ’90s 
and early 2000s saw 
mornings spent 
toiling in the garden 
and afternoons in the 
studio, painting the 
alfresco moments he 
had captured in his 
mind’s eye.

Life in the 
Garden 

THE LEIBER COLLECTION—A HAVEN 
OF ART AND STYLE NESTLED IN EAST 
HAMPTON—REOPENS WITH TWO 

MESMERIZING EXHIBITS.

BY ELIZABETH HARPER

style CLASPED

66  hamptons

From left: Bill Stewart’s “Gratitude Tree” stands in the foreground 
of “Spiral Grid” by Bastienne Schmidt in the Leiber Collection’s 

Sculpture and Shade Garden; Andrea del Verrocchio’s “Winged 
Cherub With Dolphin” among Christine Sciulli’s “Desert Bloom.”
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into crystal-embroidered, 
collectible works of wearable art. 
Leiber Collection Director Ann 
Fristoe Stewart notes Judith had 
the uncanny ability of seeing a 
clutch in anything, combining 
her unique elegant sensibility 
and whimsical design aesthetic 
into handbags inspired by 
tomatoes, asparagus, eggplants 
and butterflies, among other 
objects found on grounds of 
their Hamptons homes. 

And thus the first of the 
exhibits, Garden As Muse, was 
formed. On display through 
winter in the Renaissance-style 
Palladian Leiber Collection, it 
showcases the couple’s works, 
from Gerson’s garden paintings 
to more than 600 of Judith’s 
designs. Beyond the museum’s 
stately antique wooden doors 
lies the second of the exhibitions, 
The Garden of Friends.

Long supporters of the 
arts, the Leibers built their East 
Hampton museum to house 

their collections and highlight the 
artists they admired. The Garden 
of Friends is a testament to that 
commitment. While the permanent 
collection in the Sculpture and Shade 
Garden counts pieces from friends 
and neighbors, such as Bill King, 

Costantino Nivola, William Tarr 
and Ronnie Chalif, The Garden of 
Friends showcases works from some 
of the East End’s most celebrated 
talents, including Philippe Cheng, 
Pipi Deer, Jill Musnicki and 
Almond Zigmund, among others. 

Of the exhibits, Stewart says, 
“One cannot help but feel it is a 
breathing space where one can get 
lost in the serenity and splendor 
for a while.” The Leiber Collection 
is an ode not only to Gerson and 
Judith’s patronage of the arts, but 
also to their enduring careers and 
the gardens that inspired them. 
Limited entrance; Wed., Sat. & Sun., 
1-4pm, or by appointment; 446 Old 
Stone Highway, East Hampton, 
leibercollection.org 

Clockwise from top: 
Judith Leiber’s Buddha 
bag; Fish bag; 
Gerson Leiber’s “The 
Gate Is Open”; the 
painter’s “View From 
the Conservatory”; 
Flowered Parsee 
handbag; a ladybug 
creation from Judith.
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Judith, whose enviable 
handbag designs remain 
fashion favorites, too 
plucked inspiration from 
the gardens on their estate. 
She transformed what was 
once kitsch—ladybugs, 
watermelons, bunny rabbits—
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style SADICK FILES

I
’ve never spent more consistent 
time with my family than I have 
this summer. It’s been full of 
bonding moments, including tie-
dyeing clothes together, spending 

weekends playing Kadima at Cooper’s 
Beach, making homemade pizzas 
with fresh dough from Sag Pizza and 
other fun activities. Even though this 
summer has been so different than all 
the others, these are memories that 
will last forever—and family time is 
always on-trend.

For sisters Madeline and Anna 
Zakarian (@thezakariansisters)—who 
are 13 and 11, respectively, and the most 
precious young ladies you’ll meet—
there’s nothing that bonds them and 
their dad, chef Geoffrey Zakarian, more 

Cool 
Kids on 

the Block
SISTERS MADELINE AND ANNA 

ZAKARIAN DISH ON THEIR DEBUT 
COOKBOOK WITH DAD-CHEF 

GEOFFREY ZAKARIAN AND WHY 
COOKING AS A FAMILY WILL 
NEVER GO OUT OF STYLE.

BY SYDNEY SADICK

than being busy in the kitchen. 
The trio also works closely on 
City Harvest initiatives together, 
something they’ve been doing 
long before quarantine.

It was only natural that the 
girls teamed up with their dad 
to debut their first cookbook, The 
Family That Cooks Together ($13, 
Little Brown and Company), 
featuring 85 recipes from the 
Zakarian family’s table that 
prove you don’t need to be an 
adult to make a great meal. “I 
made a cookbook for a school 
project when I was in third grade, 
and since then, we’ve always 
had the idea to make a real one. 
Finally, we did it! But it’s not like 
any other kids cookbook—it’s 
geared toward whole family 
cooking and it’s filled with dishes 
you can make any day of the 
week,” says Madeline.

When it came to deciding 
which recipes would be featured 
among the 85 delicious picks, 
the girls initially developed a 
spreadsheet where they would sort 
out their favorites. They ended up 
including the foods the Zakarian 
family craves and eats on a daily 
basis. Next came photographing 
the recipes followed by the design 
process. The girls were totally 
hands-on from start to finish, truly 
making it a project of their own. 

Each sister has learned top 
cooking tips and tricks from her 
dad. Anna always remembers 
to make her boiling pasta water 
taste as salty as the sea before 
adding the pasta, and she 
loves to make eggs, especially 
frittatas. “We are a big breakfast 
household, so this is something 
I learned early,” she says. “I also 
love to make all sorts of drinks—

fizzy flavored sodas, smoothies, 
milkshakes.” Hungry yet?

As for whether the girls want 
to become chefs when they grow 
up? Their interests span beyond 
the kitchen. “I definitely will 
always cook for the rest of my life, 
but I don’t know about a chef,” 
Madeline tells me. “I have always 
had a thing for fashion and design. 
I have played the piano since I was 
5 (my dad plays the piano, and he 
is really good at it!) and my sister 
sings and is really good at sailing.” 

Clearly, the ambition in the 
Zakarian household is far and 
wide, and this cookbook is only 
the beginning. Keep an eye on 
these two young women—their 
futures are bright!

The Family That Cooks Together 
is available for preorder now and 
ships Oct. 6.
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Band Together
WHEN A BRAZILIAN FASHION HOUSE COLLABORATES 
WITH A GERMAN TASTEMAKER, THE RESULTS ARE 
UNIVERSALLY UNIFYING. 

BY ANETTA NOWOSIELSKA

F
or its latest collection, 
Brazil-based 
Frescobol Carioca 
(frescobolcarioca. com)
partnered with 

model, photographer and 
global tastemaker Johannes 
Huebl for a capsule collection 
that celebrates Rio de 
Janeiro’s sunny spirit and 
the persistence of trendless 
dressing. “All of the pieces 
are made from the finest 
materials, crafted by skilled 
artisans,” explains Huebl 
who, in addition to his 
fashion duties, happens to 

be the husband of our cover 
girl, Olivia Palermo. “I think 
it’s always worth investing 
in well-made pieces that 
will stand the test of time.” 
This approach has yielded 
a collection composed of 
stalwart pieces to build the 
perfect wardrobe imbued 
with sartorial refinement.

Inspired by Huebl’s jet-
setting lifestyle and signature 
styling, the Frescobol Carioca 
x Johannes Huebl capsule 
centers on the brand’s 
trademark emphasis on 
craftsmanship. It includes the 

From left: Frescobol 
Carioca x Johannes 

Huebl seersucker 
deconstructed blazer in 

military green; Huebl.

debut of tailored pieces, like the 
deconstructed blazers, available 
in both lightweight Italian-
milled linen seersucker and in 
single- and double-breasted 
silhouettes. These suited options 
blend effortlessly with the new 
long-sleeved Tencel camp collar, 
tropical cotton and denim 
shirts, as well as impeccably 
cut swimwear and the ultimate 
chino trousers. Colorwise, expect 
a palette of military green, dark 
navy and off-white that takes 
cues from Huebl’s personal 
wardrobe and coincidently the 
natural tones of Rio’s coastline.

Fans of the brand, which has 
previously popped up in East 
Hampton, will be able to get 
their hands on the collection this 
September when it arrives just in 
time for Indian summer. 
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What compelled you to  
start a fashion brand? 
Helene Feldman: We decided to 
launch HAIKI (haiki.com) out of 
a purely selfish motivation. We 
found ourselves constantly on 
the hunt for comfortable, edgy 
platform shoes but couldn’t find 
a luxury product that checked 
all the boxes. Most high-end 
designers only offered limited 
styles every season, but no one 
designer had offered a complete 
collection of sandals, boots 
and evening shoes that were 
both elegant and wearable (for 
more than an hour!). And so we 
decided that if we couldn’t find 
it, we’d make it. 

What is the vibe of the brand? 
Our designs are purely 
instinctual, with an eye toward 

architecture, minimalism and 
brutalism. Pulling inspiration 
from the greats, we envision 
HAIKI as the romantic child of 
Rick Owens and Comme des 
Garçons. We design using 50 
shades of black (is there any 
other color?), focusing on bold 
textures, skins and leathers. 
We do not believe in seasons; 
boots can be worn in summer 
and sandals in winter. The 
HAIKI woman loves to wear 
leather and bold designs, both 
rebellious and elegant, and can 
go from boardroom to ballroom 
in the same pair of shoes. 

You seem to have 
really tapped into the 
celebrity market.
At the request of Elizabeth 
Saltzman, we created a small 

Knockout
COME THIS FALL A NEW BRAND IS SET 

TO STOMP INTO YOUR WARDROBE. THE 
BRAINCHILD OF BRIDGEHAMPTON’S 

OWN HELENE AND LEILA FELDMAN, THE 
COLLECTION OF SHOES, BOOTS AND 

CLOTHING BLENDS THE CLASSIC AND AVANT-
GARDE. PREPARE TO BE BLOWN AWAY. 

BY SPOORTHI SATHEESH

collection of beautiful 
evening shoes that were 
worn by celebrities 
during the 2020 award 
seasons as well as 
Paris and New York 
fashion weeks. This 
first collection has been 
worn by numerous 
stars including 
Gabrielle Union, Idina 
Menzel, Ashley Benson, 
Joey King, Barbie 
Ferreira, Saoirse Ronan, 
Tessa Thompson and 
Logan Browning.

What’s next for HAIKI?
We anticipate 
expanding beyond 

shoes and ready-to-
wear, starting with a 
curated collection of 
jewelry and statement 
pieces that vibe with 
the HAIKI femme. 
Drawing from what 
works in our wardrobe, 
we have conceptualized 
chunky rings made out 
of stone, and a series 
of arm and wrist cuffs. 
We’ve also created 
the prototype for the 
perfect crossbody black 
leather bag, designed 
for the active HAIKI 
woman in both function 
and form. For the first 
capsule collection, we 

designed three heights (fun 
fact: Lady Gaga wore the 
140s to the 2020 Super Bowl!). 
In the upcoming collection, 
we will be introducing 
a combat boot and lug 
city boot, our take on the 
shifting trend of how people 
are dressing. The HAIKI 
ready-to-wear collection will 
feature an oversized blazer, 
a bomber jacket, a bomber/
blazer combo, a long vest 
and oversized hoodies 
and muscle tees in cotton 
and cashmere. Everything 
is designed, sourced and 
manufactured in New York. 
We are anticipating the 
launch in fall 2020.

Clockwise from top left: 651 boot in 
Kona calfskin, $1,195; 801 heels, $895; 
the 651 boot is a statement-maker; 601 
heel in genuine python, $1,195; HAIKI 
co-founders (and mother-daughter 
duo) Helene “Haiki” Feldman and Leila 
Feldman; 251 boot in calfskin, $995; 
601 heel in kid suede, $795. 

style HEEL HABITS



nantucket  |  provincetown  |  @respokeofficial  |  respoke.com

iconic designer scarves reimagined into 
espadrilles, sneakers, ready-to-wear and masks 

handcrafted in la rioja, spain
shop now for women, men, children



Clockwise from 
top left: Duncan 

Quinn refers to his 
exclusive clientele 

as “Gentleman 
Rogues”; the idea 

for Quinn Rosé 
originated on a 

trip to the Monaco 
Grand Prix in 2012; 

Quinn is also 
editor-at-large for 

Maxim; the style 
influencer wearing 

his signature 
red socks.   
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I
f you think Duncan Quinn 
(duncanquinn.com) is merely 
in the bespoke suit-making 
business, think again. The NYC-
based tastemaker has built a 

clothing brand championed by some 
of the Hamptons’ biggest sartorial 
enthusiasts, yet there’s more to Quinn 
than skill with a measuring tape. 
Perhaps that’s why the entrepreneur 
has managed to “make a lot of 
lemonade out of those 2020 COVID 
lemons,” he says with his signature 

wit. “We are lucky in that our business 
is unusual in the first place,” he 
continues. “It is difficult to explain as 
we are not really the store many think 
us to be. More of a private members 
club… where the entree is acquiring 
beautiful pieces of clothing from us.” 

Quinn’s success stems from 
“an absolute focus on quality,” he 
explains—sourcing materials from 
the finest mills, producing unique 
patterns for each client and entrusting 
a small in-house team to craft 

every suit by hand. The results are 
impeccably tailored works of art—
“very English, structured, waisted and 
rock ’n’ roll,” he says, adding that each 
suit is finished with a trademarked 
pocket flap and smoking skull-printed 
lining. The skull logo embodies 
his brand and is even featured 
on the bottles of his Quinn Rosé 
(drinkquinn. com) sold throughout the 
Hamptons and beyond.

However, Quinn has collected his 
discerning clientele not only because 

Man on Top
ARBITER DUNCAN QUINN SOUNDS OFF ON HIS BEAUTIFULLY CUT SUITS, “UNUSUAL”  

BUSINESS AND WARDROBE SECRET WEAPON. BY KELSIE BARTON

of his talent, but also his 
aura. The bon vivant lives 
for “shenanigans of the 
first order,” he says, citing 
“4-by-4 car rallies across 
Africa to save elephants, 
ridiculous trips to Monaco 
to party it up at the Grand 
Prix, private dinners with 
ex-cellar wines from some 
of the finest vineyards 
in the world and racing 
100-year-old classic teak 
sailing yachts all over the 
world.” It’s all very 007, and 
that’s part of the allure. 
“Our clients look to us as 
much as an arbiter of taste, 
curator and fixer of things 
as a bespoke tailor,” he 
says. “We love beautifully 
cut and exactingly made 
bespoke suits—don’t get 
us wrong—but that is not 
our raison d’etre. We just 
believe dressing the part 
makes a difference, and 
makes for a richer, more 
memorable experience for 
everyone involved.”

When he’s not racing 
yachts in Nantucket or jet-
setting with the glitterati  
(in non-COVID times, of 
course), Quinn enjoys the 
peace and quiet offered 
out East. You might be 
able to spot him: Just look 
for red socks. “I used to 
wear them so much in the 
mid-1990s that several of 
my girlfriends from the 
legendary private bar 
Momo on Heddon Street 
simply called me ‘Red 
Socks,’” he reveals of his 
sartorial secret weapon. 
“But the real secret is to 
dress every day as if for a 
role in a movie. Inhabit the 
character you are going to 
be in that movie. And  
dress accordingly.”
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Sparkle!
THIS SEASON, THE TOP CHAMPAGNE PRODUCERS 

ARE TOPPING THEMSELVES. WHETHER YOU’RE 
LOOKING FOR A GIFT RICH IN EFFERVESCENCE 

OR YOU WANT TO TAKE YOUR APERITIFS UP A 
NOTCH, HERE ARE A FEW OF THE VERY FINEST 

NEW OFFERINGS. 

BY DAVID ZIVAN

Besserat de Bellefon 1843 Midnight Cuvée  
For a house established in 1843, the Champagnes of 
which were selected for service aboard the 
Concorde in 1978, Besserat de Bellefon has remained 
somewhat quiet over the decades. This dazzling, 
decidedly French packaging announces a new era 
for the brand as Godefroy Baijot takes over from his 
father, longtime head of the family-owned house. 
Limited to only 1,843 bottles, the blend launched in 
2019 and shares the same food-friendly, nutty style 
that has made the wines a favorite of fine restaurants. 
The property’s chef de cave recommends pairing it 
with a lobster dish embellished with a shellfish and star 
anise sauce. That should do just fine. $299, 
besseratdebellefon.com

Bollinger 007 Limited Edition Vintage 2011 
It’s said that Bollinger became James Bond’s bubbly of 
choice (since Roger Moore’s era, anyway) with a 
simple handshake deal, as befits someone in Her 
Majesty’s secret service. To mark the film series’ 25th 
installment, Bollinger brings out a slick new bottling, a 
blanc de noir sourced from a single grand cru vineyard 
in Aÿ, France. Vinified in oak barrels and aged for seven 
years under cork, the rich palate offers stewed fruits 
and a mineral-note finish. In the glass it’s as golden as 
a gun. $230, champagne-bollinger.com

Dom Pérignon Plénitude 2 2002 This legendary producer, named after the 
clergyman credited with inventing the style, has a charming term for the lovely 
plateau sometimes reached by great aged Champagnes: plénitude. The 
house rightly describes it as a “second life,” and we are lucky to share in the 
gorgeous moment. “Plénitude 2 reveals... vintage 2002 in a new light,” says chef 
de cave Vincent Chaperon, “bringing the wine a radiant golden vibrancy.” The 
classic toastiness of the house is given complexity here, with hints of confit fruit, 
marzipan and fresh coriander. $390, domperignon.com

Krug Collection 1988 
The House of Krug is known for 
setting its bottlings aside, typically 
for a decade, before they’re even 
released, part of what gives the 
wines their signature depth and 
elegance. The limited re-release 
of the Krug Collection 1988—the 
first of three legendary years in 
a row—shows an intense gold 
color and a nose of white 
flowers and apple tart. The 
wine has blossomed 
quietly in the 
house’s cellars, 
creating a true 
treasure for 
bubble 
aficionados. 
$899, 
krug. com

Moët & Chandon Grand 
Vintage Collection 2002

The fruit on this dense-though-
dancing sparkler has matured, 

offering candied pear and 
plum at the front of the 

palate and giving way to 
subtle spice and citrus 

notes. There’s a honeyed, 
toasty warmth to the 

wine, the house’s 68th 
vintage, that makes it a 

real crowd-pleaser—
much like the other 

distinctive treats 
coming from the 

Grand Vintage 
library the winery 
maintains. $109,   

moet.com

savor SPIRITS

78  hamptons



C
LO

C
KW

IS
E 

FR
O

M
 T

O
P,

 P
H

O
TO

S:
 B

Y 
YV

O
N

N
E 

TN
T/

BF
A

.C
O

M
; B

Y 
M

A
RI

A
N

A 
M

ED
VE

D
EV

A
/U

N
SP

LA
SH

; C
O

UR
TE

SY
 O

F 
BU

D
D

H
A

BE
RR

Y;
 B

Y 
C

H
RI

ST
IA

N
 V

IE
RI

G
/G

ET
TY

 IM
AG

ES
; B

Y 
FR

ED
D

Y 
G

/U
N

SP
LA

SH
; B

Y 
A

N
G

EL
A 

PH
A

M
/B

FA
.C

O
M

; C
O

UR
TE

SY
 O

F 
C

LA
UD

IO
’S

;  
BY

 N
EI

L 
RA

SM
US

/B
FA

.C
O

M
; B

Y 
O

G
-V

IS
IO

N
/IS

TO
C

K 
PH

O
TO

; B
Y 

BI
LL

Y 
FA

RR
EL

L/
BF

A
.C

O
M

; B
Y 

D
AV

ID
 X

 P
RU

TT
IN

G
/B

FA
.C

O
M

; B
Y 

BL
A

D
IM

IR
 G

A
RC

IA
/U

N
SP

LA
SH

; C
O

UR
TE

SY
 O

F 
O

RG
A

N
IC

 K
RU

SH
; B

Y 
M

A
D

IS
O

N
 M

C
G

A
W

/B
FA

.C
O

M
 

savor BITES

Fashion 
Foodies
WE ARE DISHING OUT LOCAL 
FASHION PERSONALITIES, 
THEIR FAVORITE PLATES AND 
WHERE TO FIND THEM. 

BY RACHEL FEINBLATT & KIVLAN KING

WHO: Hannah 
Bronfman, 
influencer and 
entrepreneur
LOVES: Known to sip a smoothie 
with frozen strawberries, pineapple, 
banana, spinach, basil and mint
TRY: A smoothie from Organic 
Krush. Enjoy a fruity sensation 
from the mixed berries, banana, 
coconut water and orange juice in 
the Berry Bliss or get energized with 
the spinach, banana, raw cacao, 
almond butter and almond milk in 
the Chocolate Hulk. 207 Main St., 
Amagansett, organickrush.com

WHO: Patti Wilson, editor-at-
large of Italian Vogue
LOVES: A good roll
TRY: Suki Zuki, where she was 
spotted enjoying sushi with 
collaborator and photographer 
Steven Klein. 688 Montauk 
Highway, Water Mill, 631.726.4600

WHO: James Turlington, 
rising model and nephew 
of a certain famous 
supermodel
LOVES: Avocado anything
TRY: Newport Beach 
avocado toast from Babette’s 
topped with crispy tofu, 
tempeh, cilantro, red onion 
and tomato. 66 Newtown 
Lane, East Hampton, 
babettesrestaurant.com

WHO: Leandra Medine, 
influencer, writer, humorist
LOVES: Lives for a 
lobster roll
TRY: No-brainer: hot lobster 
roll from Lunch Lobster 
Roll in Amagansett—think 
tasty chunks of claw and 
knuckle meat served in 
drawn butter with a gluten-
free roll on the side and ¼ 
pound of creamy coleslaw. 
1980 Montauk Highway, 
Amagansett, lobsterroll.com

WHO: Grace 
Coddington, 
fashion editor
LOVES: 
Fresh crab
TRY: Claudio’s 
in Greenport’s 
fresh seafood 
for the steamed 
snow crab legs 
and lobster 
bake with 
mussels, clams, 
shrimp, corn 
and coleslaw. 
111 Main St., 
Greenport, 
claudios.com

WHO: Andreea Diaconu, 
Romanian model with a 
serious sweet tooth
LOVES: Dairy-free ice cream
TRY: The vegan swirls at 
Buddhaberry with flavors 
like dairy-free strawberry 
lemonade, dark chocolate 
and almond milk soft serve. 
125 Main St., Sag Harbor, 
buddhaberry.com

WHO: Simon Doonan, fashion 
commentator and fabulous 
window merchandiser
LOVES: Doonan is a healthy 
food aficionado.
TRY: Simply Sublime’s Thai 
salad with shredded carrots, 
romaine, scallion, basil, 
cilantro and flavorful peanut 
sauce with seitan. 85 Springs 
Fireplace Road, East Hampton, 
simplysublimehamptons.com

Clockwise from top: James Turlington; 
avocado toast; vegan coconut milk 
frozen yogurt swirled with Buddha’s 
Best Berry from Buddhaberry; Andreea 
Diaconu; a Thai salad; Simon 
Doonan; outdoor seating at Claudio’s 
Greenport; Leandra Medine; lobster 
roll; Grace Coddington; Patti Wilson; 
sushi roll platter; Organic Krush 
smoothies; Hannah Bronfman.



Greek Riviera
Now available in the Hamptons

S AT U R D AY  N I G H T S  I N S P I R E D  B Y  M Y K O N O S

A L L  S U M M E R  L O N G  AT  C A L I S S A W I T H  D J  M I T S O

S o u t h a m p t o n 

c a l i s s a h a m p t o n s . c o m
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Fringe handembroidered 
pillow, $150, fringe 
handembroidered 

square pillow, $150, and 
fringe square pillow, $75
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ISLAND DREAMS 
BRAZILIAN FASHION BRAND PATBO RELEASES A 
CAPSULE COLLECTION OF TROPICAL-INSPIRED 

THROW PILLOWS. BY LAUREN GRUBER 

Known for its playful, breezy dresses and 
swimwear, Brazilian fashion label PatBO 

(patbo. com) dips its toes into the world of home 
decor with its latest line, PatBO Home. This 

tropical capsule collection features fringed throw 
pillows in four different designs: birds of paradise 

and hummingbirds emblazoned between gold 
tassels ($150), palmeira leaves on a sage green 

backdrop ($75), a toucan perched atop a vibrant 
emerald plant ($150) and an oblong throw pillow 

decked out in the signature apricot-colored Margot 
print ($75). Designed by Patricia Bonaldi, the 

pillows are hand embroidered by local artisans 
and sustainably crafted using leftover fabric from 
previous collections. Each purchase will help fund 

PatBO’s Sewing Dreams Project, which aids the 
community in Bonaldi’s hometown of Uberlandia, 
Brazil, by teaching embroidery to men and women.



Take a 
Load O�

WHAT BETTER PLACE TO UPGRADE  
YOUR DAYS AT HOME THAN THE  

OFT-NEGLECTED LAUNDRY ROOM? 

BY LAUREN FINNEY HARDEN

Serena & Lily 
Petaluma hamper, 
serenaandlily.com

The Laundress No. 723 
laundry detergent, 
thelaundress.com PH
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Porcelanosa Avenue 
gray texture porcelain 
tile, porcelanosa.com

LG Signature 
Wi-Fi-enabled 

washer and 
dryer, lg.com

Weezie piped-
edge towels, 

weezietowels.com

Miele FashionMaster 
steam ironing 

system, miele.com

Muuto for  
Knoll Restore  

tray, knoll.com

Mitchell Black 
Jardine wallpaper, 
mitchellblack.com

space TRENDS
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All information is from sources deemed reliable but is subject to errors, omissions, 
changes in price, prior sale or withdrawal without notice.  All rights to content, 

photographs and graphics reserved to Broker. Equal Housing Opportunity Broker.

BHSMiami.com

Real Estate Goals Fulfilled. 
Destination: South Florida

2800 N. Ocean Drive | Hollywood, FL 33019
3 Beds. 3½ Baths. 3,400 SF. $3,300,000. 
Roche Bobois furnished, never lived in townhome at Quint 
Collection. Private marina accommodates yachts up to 100‘.  
3 mi to open ocean. Your own private rooftop entertaining area 
with BBQ and hot tub. One of the most private and exclusive 
developments in South Florida.
Ronn Rubin Glanz 954.258.0823

18975 Collins Avenue, #5100 
Sunny Isles Beach, FL 33160
4 Beds. 5½ Baths. 5,710 SF. $5,999,000. 
Residences by Armani Casa. Stunning 
views in every direction! Best line in the 
newest and most elegant oceanfront 
building in Sunny Isles. Gorgeous!
Lisa Van Wagenen 305.495.8417

Sunset Harbour 1820 Bay Road, Miami Beach, FL 33139  T: 305.726.0100
Continuum 40 S Pointe Dr, Suite 110, Miami Beach, FL 33139  T: 305.695.1111  
South Miami 7500 Red Road, Suite A, South Miami, FL 33143 T: 305.662.9975
Coconut Grove 2665 S Bayshore Dr, Suite 100, Miami, FL 33133  T: 305.666.1800 

100 S Pointe Dr, #2507
Miami Beach, FL 33139
2 Beds. 2½ Baths. 1,757SF. $14,500/month 
(Nov-May 18K/month). Oceanfront furnished 
Continuum condo with private entry. 
Sweeping views of Miami Beach and the 
ocean from large balcony. Open kitchen.
Sheila “Michelle” Rojas 305.609.7176

450 Alton Rd, #2002
Miami Beach, FL 33139
2 Beds. 2½ Baths. 1,933 SF. $2,150,000. 
Stunning bay, ocean and Miami skyline 
views from this fully upgraded, large 
corner unit at Icon South Beach. Huge 
wrap around balcony. Gourmet kitchen. 
Carlos Sifuentes 305.632.9718

60 Edgewater Drive, Apt PH1F | Coral Gables, FL 33133
3 Beds. 3½ Baths. 3,165 SF. $2,900,000. 
Contemporary elegance defines this exquisite Gables Club 
penthouse.  Every inch of this impeccable residence recently 
underwent a no-expense-spared renovation. Breathtaking open 
bay & city panoramas from sunrise/sunset sky terraces. Gables 
Club 5-star amenities. Top-flight, turn-key luxury living.
Toni Schrager 305.338.9000

New York, The Hamptons, Connecticut, New Jersey, Palm Beach and Miami



Arteriors Henson 
counter stool, 

arteriorshome. com

Arteriors Walsh counter 
stool, arteriorshome.com

Arteriors Dalia 
counter stool, 

arteriorshome.com

Jonathan 
Adler Maxime 
counter stool, 
jonathanadler. com

Counter 
Culture

WHETHER THE MOOD IS MOD OR 
TRADITIONAL, KITCHEN COUNTER  
STOOLS OFTEN COMPLETE THE 

LOOK. WE ROUND UP THE MOST 
COMFORTABLE—AND CHIC—OPTIONS 

THAT WILL HAVE YOU SITTING PRETTY.

BY PHEBE WAHL

McKinnon and Harris 
Beaufort tall chair, 

mckinnonharris.com

Society Social Montecito 
rattan counter stool, 
shopsocietysocial.com

Arteriors Tatum 
counter stool, 

arteriorshome. com
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space KITCHEN CONFIDENTIAL
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Elegant apartments, exquisite dining venues, exceptional amenities 

and impeccable service all set the new standard for senior living on 

Long Island. Live a life well-deserved at Encore Luxury Living.

LIVE YEAR-ROUND, OR TAKE ADVANTAGE OF OUR 
SHORT-TERM STAY OPTIONS. FULLY FURNISHED 
TURNKEY APARTMENTS ARE AVAILABLE FOR BOTH.

Equal Housing OpportunityAN ENGEL BURMAN COMMUNITY

A SENIOR RENTAL COMMUNITY

516.871.4555 

encoreluxuryliving.com 

300 Jericho Turnpike, Jericho, NY 11753

CALL FOR MORE INFORMATION 
OR TO SCHEDULE A VISIT

LONG ISLAND LIVING LIKE NEVER BEFORE
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space DELANEY’S DOSSIER

Fall Access 
Required

OUR INTERIORS GURU TAKES ON FALL 
STYLE IN THIS ROUNDUP OF PIECES 

INSPIRED BY OFF-SEASON 
HAMPTONS GLAM.

BY KELLI DELANEY

LUXE LOUNGING 
Millbrook velvet slipper, 
$550, by John Derian 

for Stubbs & Wootton at 
stubbsandwootton.com

86  hamptons

TIP OF THE HAT
Open Road Royal 

Deluxe hat in Silverbelly, 
$235, by Stetson at 

rylandlife.com 

TAKE NOTE
Leather journal,

$45, by Sugarboo & Co. 
at westontable.com 

EMERALD CITY
Padlock small 
leather shoulder bag, 
$2,900, by Gucci at 
net-a-porter.com

SHADY LADY
Lana Mocha Java 
frames, $169, 
mohalaeyewear.com

PEARLY MATES
Baroque pearl and 
diamond earrings, 
$638, allurez.com 

WATCH ME NOW
Maverick Chrono 
Black Edition watch, 
$750, swissarmy.com 

BEST IN BOOT 
Women’s jumping 

boot, $2,575, 
hermes.com



MOUNT SINAI CLUBHOUSE

A  5 5 +  LUXU RY 
R E N TA L  CO M M U N I TY

MOUNT SINAI KITCHEN

WELCOME HOME TO
YOUR STYLE OF LIVING
Sutton Landing is Long Island’s growing group of luxury rental properties for 

those 55 and over. Rich in amenities with gorgeous common spaces, Sutton 

Landing is the perfect choice for rightsizing your life. From open concept floor 

plans to in-unit washers and dryers – every detail has been thought of, so you don’t 

have to. Our Clubhouse – complete with sports bar and card room – offers the 

perfect place to meet with friends, while our fully equipped state-of-the-art fi tness 

center will get your heart racing. Say goodbye to the hassles of home ownership, 

and hello to a new style of living on Long Island. We invite you to discover today 

why life at Sutton Landing is all about what you choose to make it.

SCHEDULE A TOUR TODAY!
Visit suttonlanding.com or give us a call for more information!

MOUNT SINAI  -  NOW OPEN  |  631 .364.7479 

DEER PARK  -  NOW LEASING  |  631 .250.2811

UNIONDALE  -  COMING SOON  |  516.788.6909

Equal Housing Opportunity
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Family Business
AS ONE OF COMPASS’ (COMPASS.COM) TOP REAL ESTATE PROFESSIONALS, CHERIE BERGER 

OPENS UP ABOUT HER PASSION TO SATISFY EACH CUSTOMER’S NEEDS WHILE WORKING 
ALONGSIDE HER HUSBAND, STEVE, AND DAUGHTER, ASHLEY.  BY CELIA KONSTANTELLOU

H
ow did you get started at 
Compass? At some point last 
summer, I passed the Compass 
office in the Hamptons. I had been 
familiar with them, and I noticed 

they had a saying on their door, which was 
‘Our mission is to help everyone find their 
place in the world.’ And it kind of stuck 
with me. So when I heard Compass was 
coming to New Jersey, I kept my eyes open. 
When I got the opportunity to interview 
with them, I was very excited. I was like, 
‘Where do I sign?’

How is it working with your family on 
The Cherie Berger Team? [My husband] has 

worked out to be a great asset. We both have 
a great work ethic, and that makes a really 
big difference because we can cover for each 
other and we can complement each other. As 
hard as it is to work with a family member, 
this seems to flow perfectly. Last year, our 
daughter decided she wanted to join us. 
And again, she works just as hard as we do, 
and we have built a great team like that. 

Does this make it hard to balance work 
and personal lives? To be successful in 
real estate, you need to be involved in 
other people’s personal lives and in every 
corner of their being: their emotions, their 
finances, their family. So in order to really 

accommodate your clients, you need to be 
available more than you would with another 
profession. Thus, we tend to put our clients 
first, sometimes over our personal life, and 
that’s the hard part with real estate. But 
I feel it’s sort of necessary to do that to a 
certain degree because I need to make sure 
that my clients are happy and that they are 
taken care of. We have to be there for them. 
And it’s always great to have a team because 
if I can’t accommodate a client, my husband 
can or my daughter can. I don’t see how a 
single agent can actually do this business 
alone anymore because there’s just too much 
involved with accommodating people, 
marketing, sales, as well as technology.



YOUR  
GREATEST LIFE 
IN THE
GREATEST 
LOCATION

L U X U R Y  S E N I O R  L I V I N G
TA I L O R E D  F O R  Y O U

 

6 4 6 . 2 0 5 . 0 4 9 4 
3 0 5 W E S T E N D A L . C O M

305 West End Avenue at 74th Street, New York, NY 10023

Equal Housing Opportunity 
Licensed by the State Department of Health. 

Eligible for Most Long Term Care Policies.
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T
he home is often described as 
an extension of the self, but 
Derek Axelrod’s bespoke Mill 
Creek home is a chronicle 
of his design journey 

through New York and beyond. The 
idiosyncratic developer helps clients 
build homes tailored to their needs 
and personalities, and following in his 
own mission, Axelrod’s hypermodern 
property reflects his audacious New 
York spirit as well as a more bucolic 
side. With successful projects under 
his belt, such as Teqa restaurant in 
Manhattan, the Hamptons offer an 
ideal escape from his frenetic work life. 

Attention to detail is at the forefront 
of Axelrod’s design philosophy. In his 
six-bedroom home, a 3D art wall and 

elegant lines throughout break up the 
space. He honed his keen eye during 
days spent observing his father as he 
designed storefronts for his clothing 
brand, French Connection. On days 
when they would visit, his father would 
“look at extreme detail when walking 
each and every one of his retail stores, 
from the way a garment was hung to 
the way a light hit the mannequin,” 
Axelrod says. 

Gathering additional influences 
from his mother, who designed 
various family homes, Axelrod became 
intrigued by the principles of interior 
design. After the completion of his 
Manhattan apartment, his friends were 
impressed by the elegant minimalism 
of the space and began enlisting him 

space HOME

East Meets Wild West
DEREK AXELROD’S DESIGN INFLUENCES COME THROUGH IN HIS 

CONTEMPORARY HAMPTONS HOME. BY ASHLEY WU
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metropolitan upbringing. 
Completed mid-2020, the 

home is filled with handpicked 
art and custom features provided 
by local and international 
brands. Locally, Michael 
Chiarello from MAC MetalWorks 
in East Hampton elegantly 
streamlined the space with the 
staircase, steel rods, the outdoor 
sundeck and other elements. 
Darnell Murphy from Off the 
Wall Studio crafted the concrete 
wall finish that adds texture and 
movement throughout. 

Despite the abode’s highly 
designed aesthetic, a pastoral 
motif is present throughout. 
Axelrod notes that at times, 
horses can be seen roaming the 
environment. The harmony of 
nature and design was key to the 
living area, his favorite room. “I 
created a space where you feel like 
you are one with the farm and 
horses. Large glass openings as 
well as high ceilings allow the sky 
and farms to come right into the 
open space,” Axelrod says. In the 
basement, a giant mural featuring 
Clint Eastwood presides over a 
Ping-Pong table. Additionally, the 
master bathroom is a haven for 
relaxation with its state-of-the-art 
European walk-in showers with 
trench drains. 

Although the geometric 
structures of the house give 
insight into Axelrod’s meticulous 
design, the large-scale art pieces 
he curates are the best indicator of 
his identity. In the kitchen/dining 
room, a large photograph taken 
by Roberto Dutesco brings haloed 
light and color into the room. 
The photograph, entitled “Linda, 
Christy and Naomi,” presents 
three horses with windswept 
manes reminiscent of the piece’s 
‘90s supermodel namesakes. 
Alluding to its owners affinity 
for nature, the artwork also 
encapsulates a desire for freedom. 
The art is part of a photography 
series called The Wild Horses of 
Sable Island.

Created by Pauly Originals, 
the Clint Eastwood painting 
was chiseled into the plaster and 
concrete of the basement wall to 
create a textured, dimensional 

for advice on their own homes. 
Axelrod realized he might have 
found his true calling. 

When he started working on 
the Water Mill house two years 
ago, Axelrod could not anticipate 
the toils and reward that would go 
into the project. “The challenges 
of building a house are extremely 
difficult when you build modern. In 
traditional home building, you can 
hide imperfections much easier than 
in modern design,” says Axelrod. 
The contemporary style prevalent 
in his homes was a labor of love. 
“Everything is sort of squared off 
and minimal: no clutter. Everything 
is behind cabinetry, no handles 
on any doors, just a very clean 
look. That’s what I enjoy,” he says. 
Although he incorporates a range 
of style sensibilities for clients, 
his personal methods indicate his 

From top: The airy geometry of the home makes it 
resemble a modern art museum; a Western motif runs 
throughout, including in a portrait of wild horses, “Linda, 
Christy and Naomi.” Opposite page, from top: The Water 
Mill home catches all the best light; Derek Axelrod.
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feel. “Any art I choose 
has been more about 
something that connects to 
me rather than collecting 
for value or monetary 
reasons,” says Axelrod. 
“Most of the art I have is 
from friends of mine who I 
love to show off to get them 
the acclaim they deserve.”

The source of Axelrod’s 
affection for the painting 
is indubitably personal. 
Clint Eastwood in Sergio 
Leone’s famous Spaghetti 
Western The Good, The Bad 
and the Ugly appeals to the 
more outlandish aspects 
of Axelrod’s persona. 
Positioned next to the 
movie theater, this portrait 
of Axelrod’s favorite 
director and actor is a 
testament to the powers 
of building personal 
mythology and American 
grit, two things that 
Axelrod knows well.  
When it comes to design, 
Axelrod asserts that “it’s 
all in the details.” When it 
comes to his home and his 
life, it is apparent that the 
details are where the  
most fantastical ideas  
can grow. PH
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Clockwise from top left: Real wild horses can sometimes be 
spotted in the pastoral setting; a portrait of Clint Eastwood 
is a focal point in the basement; graphic design elements 

make the home contemporary but comfortable.



*REGISTRATION PURSUANT TO FDA’S EMERGENCY POLICY

Setting the 
New Standard

Nelson Lab Tested at 99.8% BFE

USE DISCOUNT CODE:     
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Reserva Conchal Beach  
Resort, Golf & Spa  

Playa Conchal, Costa Rica

Living happily between tropical beaches and a lush rainforest, 

Reserva Conchal (reservaconchal.com) offers condos and 

complete homes distributed through multiple neighborhoods—

all with access to the Beach Club, gourmet dining, a spa 

and a fitness center. Town homes start at around $629,000, 

with condos opening at $460,000. The property’s prime 

highlight is the Robert Trent Jones II-designed championship 

golf course. Along the rainforest’s borders, every hole brings 

encounters with iguanas, frogs, alligators and howler monkeys. 

Red Ledges
Heber City, Utah

Picture weekends in a home 

surrounded by dramatic 

snowcapped peaks in the 

winter and ruby-tinged cliffs the 

rest of the year. Composed of 

small private neighborhoods 

planted in a rugged expanse 

of the Heber Valley in northern 

Utah, Red Ledges (homes from 

$1.2 million, redledges. com) 

currently offers more than 

110 properties with access 

to golf, tennis, skiing and an 

equestrian center. Spread over 

2,000 acres, home designs 

range from smaller cottages 

along the golf course to larger, 

more isolated mountain-

modern and Craftsman-style 

homes at the Mountainside. 

That, and it’s only minutes from 

Park City and Deer Valley. 

Escape Hatch 
TODAY’S LUXURY RESORT REAL ESTATE BUSINESS FLOURISHES WHETHER THE GLOBAL ECONOMY GOES BOOM OR BUST. DEVELOPERS 
CONTINUE TO BUILD NEW PROPERTIES IN FAR-FLUNG LOCALES AS ALTERNATIVES TO TRADITIONAL HOT SPOTS SUCH AS WEST PALM 
BEACH, PALM SPRINGS AND THE HAMPTONS. THESE FIVE VENUES OFFER NEW TAKES ON THE HIGH-END LIVING SCENE IN SPOTS 

BUYERS MIGHT NOT HAVE THOUGHT OF UNTIL NOW. EVER CONSIDERED BOERNE, TEXAS, OR HEBER CITY, UTAH? YOU SHOULD NOW. 

BY JOHN SCOTT LEWINSKI

space SECOND HOMES
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Serenity at 
Coconut Bay 

St. Lucia

An exclusive extension to St. Lucia’s 

popular Coconut Bay Beach 

Resort & Spa, Serenity (all-inclusive 

butler suites from $329 per person, 

serenityatcoconutbay.com) 

arranges long-term seasonal 

leasing in addition to its standard 

vacation rentals. A five-minute walk 

from a vast expanse of exclusive 

white-sand beach looking out 

on the Caribbean’s signature 

shade of turquoise water, each 

of Serenity’s 36 plunge pool 

bungalow suites offers total privacy 

and exclusive 24/7 butler service.

Cordillera Ranch
Boerne, Texas

Ascending the vistas of Texas Hill Country, 

Cordillera Ranch (cordilleraranch.com) 

recently added property inventory to its 

gated 8,700-acre neighborhood after rolling 

up more than $300 million in real estate 

activity the past three years. Lots currently sell 

for up to $1.5 million with home sales prices 

reaching more than $3 million. The hottest 

properties abut the Cordillera Ranch Golf 

Club, a Jack Nicklaus Signature golf course. 

Desert Highlands
Scottsdale

Golf history is the calling card of this Valley of the Sun fixture. Located 

on private, mountain-edged grounds in Scottsdale, Desert Highlands 

(deserthighlandsscottsdale.com) boasts Nicklaus’ first Signature Course. 

The Golden Bear famously played the course with fellow golf royalty Arnold 

Palmer and Gary Player. The course will undergo a $7 million renovation 

by Nicklaus Design, while the venue’s real estate offerings start around 

$1.5 million. But it’s the views of Pinnacle Peak and the Sonoran Desert that 

captivate the minds of future residents.
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Top and skirt 
both at  dvf. com.



Style star Olivia Palermo has 
finally launched her highly 

anticipated clothing collection, 
and it oozes the insouciant 
elegance that earned her  

a fevered following.

By Phebe Wahl
Photographed by Johannes Huebl



memories are times spent at antique road 
shows with my mother and aunt,” offers style 
star Olivia Palermo when asked how her 
sartorial spark first ignited. “With my aunt 
being the head of the couture department and 
costume jewelry at Doyle’s and my mother 
being an interior designer, a lot of afternoons 
were spent on the hunt for beautiful objects, 
fashion included,” she says. “I think it was 
the exposure to vintage and antiquities that 
formed my appreciation for craftsmanship.”

 “Believe it or not, I actually wanted to be 
a sports commentator when I was younger,” 
she says when asked if fashion was always 
her passion. “My mother did always dress me 
nicely, so I guess I had a fondness for clothes, 
but I enjoyed sports much more at that age. It 
wasn’t until later in my teenage years when I 
interned in editorial at Quest magazine that I 
really started to home in on my love for style.”

 Fast-forward several decades, 6.4 
million Instagram followers and gazillions 
of street-style posts later—and her highly 
anticipated eponymous ready-to-wear is 
finally here. Launched this past February, 
her debut 84-piece Olivia Palermo Collection 

(oliviapalermo.com) boasts her signature 
style and is meant to be trans-seasonal. All 
of the feminine flourishes that Palermo 
is known for are there—tie-neck blouses, 
long skirts, delicately detailed jackets and 
blazers. “Creating my own collection was 
a natural progression for me. My genuine 
love and understanding of fashion paired 
with successful collaborations and more than 
a decade learning the ins and outs of the 
industry had given me the confidence to take 
the leap,” she says. “For years people have 
asked me when I would create a collection, but 
I always thought it really important to fully 
experience and understand every element of 
the industry I could before doing so,” Palermo 
explains of the years she spent collaborating 
with brands ranging from Banana Republic to 
Aquazzura. “This way, I would be able to offer 
my community, and the world, a collection that 
is thoroughly considered in every way possible. 
Attention to detail, impeccable fit, quality 
materials and construction are all integral. 
I wanted this collection to be seamlessly 
integrated into your wardrobe and be styled as 
an expression of your own individuality.”

MY EARLIEST 
FASHION



Neck-tie pleated midi 
dress, $498, by Olivia 
Palermo Collection at 
oliviapalermo.com; 
Limelight Gala watch, 
price upon request, at 
piaget.com; leather 
Beck slippers, $720, 
at fratellirossetti.com; 
ring, Palermo’s own.



Double-breasted jacket, 
$598, and flounce-hem 

dress, $525, both by 
Olivia Palermo Collection 

at oliviapalermo. com; 
Audrey sunglasses, $570, 

at jimmychoo. com; 
Limelight Gala watch, 
price upon request, at 

piaget.com.



To help bring her vision to life, Palermo enlisted a full 
design team led by Alice Fern, an alum of Rebecca Minkoff 
and Michael Kors. “The aesthetic of the collection is similar 
to my own personal style: eclectic while always tailored 
and polished. These are timeless, elegant pieces that can 
be easily incorporated into anyone’s wardrobe… but 
lend themselves to great styling too.” A refined elegance 
punctuated with fashionable 
flourishes define the line—
think jeweled buttons on 
a plaid jacket or lace cuffs 
on a boyfriend blazer. 
“The silk separates have 
definitely been a staple 
during these months at 
home when you want to be 
a bit more comfortable but 
still appropriate for work 
video meetings. And the 
leathers are amazing for the 
transitional seasons!”

The New York native and 
regular Hamptonite hopes to 
capture the same spirit of self-
expression for which she is so 
celebrated. “I find it incredibly 
motivating to see women 
excited about getting dressed 
and passionate about the 
clothing they wear,” she says. 
“My goal is to create clothing 
that inspires the same feeling 
and promotes creativity and 
self-expression. I want to 
empower women to be the best versions of themselves.”

The Manhattan-based maven has stayed sane thanks 
to her wellness routine—and regular escapes out East. “I 
have really gotten into sound meditation in the past couple 
of years,” she shares. “I find that it really helps me reset 
and recharge from the daily stressors of business and just 
life in general. Working out too—whatever routine Tracy 

Anderson Method has me doing that week definitely keeps 
me grounded. Super thankful for her at-home workouts.”

The style star laments the impact the pandemic has had on 
the fashion community, but has remained optimistic by taking 
action to support her community and donating both personally 
and professionally to a myriad causes. “As an ambassador for 
Dress for Success, we have been trying to partner on ways to 

fundraise in lieu of the normal 
programming that COVID-19 
has made impossible,” she 
says. “Dress for Success 
has always done incredible 
work providing resources to 
women, and the fear is that 
those resources are only going 
to be more crucial as we see 
the long-term impacts of the 
pandemic on the community.” 

Palermo hopes that some 
silver linings will emerge 
from the current challenges. 
“I hope that the fashion 
calendar resets, as it’s 
daunting, and that there is 
a renewed appreciation for 
creativity and quality rather 
than just overconsumption. 
And I certainly hope that the 
fashion industry’s hesitancy 
toward inclusivity ceases. I 
want inclusivity, in all forms, 
to be more prevalent for 
genuine reasons and not just 
commercial ones.” This hope 

extends beyond the fashion community as well. “I hope the 
world will learn to be nicer to one another and to the planet 
we call home. We are all humans and should be treated 
equally,” she says. “It is time we go back to the basics and 
build a stronger foundation as a global community.”

Palermo hints that there will be big news from the brand 
later this fall. “I always have something up my sleeve.” 

The aesthetic of the 
collection is similar 
to my own personal 
style: eclectic while 
always tailored and 
polished. These are 

timeless, elegant pieces 
that can be easily 
incorporated into 
anyone’s wardrobe… 
but lend themselves 

to great styling too.”





T hese
DreamsTHE FALL COLLECTIONS ARE FILLED WITH  

STATEMENT-MAKING PIECES THAT ARE  
FANTASTICAL YET FIRMLY ROOTED IN REALITY.

PHOTOGRAPHED BY HELENA PALAZZI 
STYLED BY JAMES AGUIAR

Miu Miu red mohair 
coat, miumiu.com



Saint Laurent by Anthony 
Vaccarello black velvet 
double-breasted blazer, 
white jersey tank top, 
long black velvet skirt 
and Bea 105 sandals in 
patent leather and mink,  
ysl.com. Opposite page, 
from left: Fendi gray 
quilted headband, 
yellow paisley lace shirt,  
yellow mohair cashmere 
knit top and yellow 
paisley lace skirt; white 
plongé leather dress; 
fendi.com.







Louis Vuitton mock-neck 
pullover, embroidered 
three-hole dress, mix-

material tiered skirt 
and Fluid flare pants, 

louisvuitton. com





Carolina Herrera
yellow multi 

strapless gown, 
carolinaherrera. com. 
Opposite page, from 

left: Chanel wool 
tweed coat, goffered 

cotton velvet pants 
and metal and resin 

necklace; wool 
crepe dress and 

metal and resin fancy 
belt; chanel.com.



Valentino embroidery 
gown, valentino.com. 
Opposite page: Dior red 
strapless dress, coral 
necklace, stone ring and
boots, dior.com.







Jason Wu Collection
feather-embroidered 

organza cocktail dress, 
jasonwustudio.com
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Designer Joseph 
Altuzarra at home



With a new East Hampton store, a toddler and a 

fall collection, Joseph Altuzarra is leaning into 

the brave new world that looks nothing like the 

place where he got his fashion start years ago. 

We caught up with the designer, who is forging 

the � ture without forgetting his roots.

By Anetta Nowosielska

ALTUZARRA



Let’s start with your decision to open a store in East Hampton. 
How did that come about?
It was sort of like a two-pronged decision. We built a house here, 
having the personal connection that I do with the Hamptons, and 
realizing that a lot of my friends were here; there was a real desire 
to see fresh, new things. I decided that I would love to open a store 
here. From a more pragmatic, business point of view, there is a real 
opportunity now in the Hamptons to build a brand and speak to new 
customers about who we are and to reach a new audience. I think those 
two things sort of came together and made it a very easy decision. 
Usually decisions that come easily tend to be the most successful ones.

How do you align yourself with a growing retail footprint in 
today’s world where many are advocating conscious consumerism?
That’s a really great question. For us it’s really about building 
community and also about storytelling. The more I go through this 
crisis, through this sort of transition in our industry, the more I 
realize how important it is to convey what our process is as a team. 
To be transparent about how we make things, why we make things. 
I think in a lot of ways what differentiates us outside of what the 
clothes look like is the process and point of view. We have a lot of 
sustainable initiatives in place, and how those affect the clothing, the 
things that are actually on the racks, that goes directly to storytelling. 
I have been on a lot of really interesting Zoom calls with other 
American designers or other designers globally in the luxury sector. 
What has been really interesting to hear is how we are all aligned 
around this idea that we have to be more responsible and accountable 
and we have to think about the changing habits of consumers. I 
think, as you astutely referenced, there is a growing concern for the 
environment and being a conscious consumer. I am really trying to 
be an industry player and be at the forefront of this idea of being way 
more transparent of how things are made and why we make things.

You are involved in A Common Thread, the fashion fund for 
COVID-19 relief. What are your thoughts about the evolution of 
your industry challenged by the crisis?
For me it has always been clear from the beginning of the pandemic 
that things should not go back to normal. This is obviously 
devastating, but it allows us to make a real change in the industry that 
has really been needed for a really long time around how we conduct 
business and how we make things. That is really a top-to-bottom 
conversation, from manufacturing and sourcing down to discounting. 
There is definitely resistance—the heart of these initiatives is coming 
from independent designers, who are owner-operators of their own 
businesses, who have felt the repercussion of this pandemic and feel 
responsible for the effects that we are having on the industry. I think 
where we have seen more resistance is frankly bigger groups or bigger 
companies, who will have to come to terms with how to move with 

the industry. I feel like my role as an ambassador of sorts of these 
initiatives is to educate and be open to conversation.

Would your alliance with Etsy be part of that undertaking? 
Etsy collaboration actually started a year ago. Part of that came 
from my real interest in craft—I am myself a crafter. I was really 
interested in working with a company that was supporting small 
business. Throughout the years of being on Etsy, I discovered so many 
incredible craftsmen. We actually approached Etsy with this idea of 
collaborating with some of their sellers, and it was such an incredible 
experience to use my platform to highlight their work. It came out at 
such an important time, at the beginning of the pandemic, when small 
business was really feeling the effect as much, if not more, than some 
of the other businesses. To be a platform for them was super inspiring 
and gave me a lot of joy. 

How does your creative process work now?
I have an incredible team that I work very closely with. When we 
first left the city and closed the office about four and a half months 
ago, I was really like, ‘I don’t know how we can continue. How are 
we going to have fittings? How are we going to be able to collaborate 
on drawings or prints?’ Because so much of that was in person. We 
have been able to find new ways of being creative. In a really strange 
way, it has allowed me to be more creative. I actually had to go back to 
doing things by hand again. It sounds sort of silly, but I have had this 
business for 12 years, and after 12 years you lose that sense of getting 
your hands dirty. I have rediscovered the joy of making things myself.

How does your multicultural background fit in this picture?
That is probably the most important thing in my creative process. I 
feel like I have always struggled with identity. Growing up in Paris 
I was half Chinese, part American; I felt like I never fit in. I don’t 
think I was aware of it initially, but now I am much more aware of 
what identity means, how people use clothing to express it. I was 
initially interested in what it means to be French, what it meant 
to be American outside of the conventional parameters. In my 
collections I always look at things from my heritage and make them 
into a fetishistic idea of what is French or what is American to create 
something altogether new.

With September around the corner, tell us about your fall collection. 
Ideally, we would like to do some sort of a show. We are still working 
on the collection itself. I wanted it to feel very poetic; I wanted there to 
be a very strong tension between these two opposing feelings everyone 
is feeling... alienation versus community, fear versus happiness... I 
am very excited about it, actually. I don’t know what will happen in 
September, but I am very excited about it nonetheless. 52 Main St., East 
Hampton, altuzarra. com  

“I AM REALLY TRYING TO BE AN INDUSTRY PLAYER AND BE AT TH E 
FOREFRONT OF TH IS IDEA OF BEING WAYMORE TRANSPARENT OF HOW 

TH INGS ARE MADE AND WHY WE MAKE TH INGS.”



PH
O

TO
 C

O
UR

TE
SY

 O
F 

A
LT

UZ
A

RR
A

A colorful 
window display 

at Altuzarra’s 
new store in 

East Hampton



better eats, drinks, rides, trips, style, and stories

SIGN UP FOR MENSBOOK WEEKLY    |        |    FOLLOW US @THEMENSBOOK
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planning, Hamptonite Tracy 
Anderson and her team 

have transformed the Water 
Mill location into a fully 

equipped outdoor studio.

TAKE IT OUTSIDE
GET RIPPED WITHOUT SETTING FOOT IN A GYM THANKS TO NEW 

ALFRESCO CLASSES AT TRACY ANDERSON’S WATER MILL STUDIO. 
BY KELSIE BARTON

Tracy Anderson is the latest fitness guru to get creative with hosting workout 
sessions in the age of social distancing. For the celebrity trainer, the solution 

was opening her Hamptons studio “alfresco,” moving all classes onto the 
lawn at the popular Water Mill location to ensure safety while continuing 
to deliver results. Participants can still expect the same environment they 
know and love in the outdoor installation—yes, including the signature 

Super-G Cardio floors—plus mirrors, shades to block the sun and wireless 
headphones to adjust the music to their preferred volume. “The feedback 

has been fantastic,” says Steven Beltrani, chief communications officer 
for Tracy Anderson. “Clients love the opportunity of having somewhere 

safe to go every day and being able to connect with studio friends 
again—socially distanced, of course.” The plein-air studio will be open 

through Sept. 7, with 15 participants allowed per class. Email hamptons@
tracyandersonmethod. com to snag your spot. From $65 for nonmembers for 

one-hour class, 903 Montauk Highway, Water Mill, tracyanderson.com
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self ON THE NOSE

Your 
Aromatic 
Essence 

ACCORDING TO ELIZABETH TAYLOR, 
“THE BEAUTY OF FRAGRANCE IS THAT IT 

SPEAKS TO YOUR HEART... AND HOPEFULLY 
SOMEONE ELSE’S.” WITH MASKS DE 

RIGUEUR, PERHAPS AROMA CAN EXPRESS 
OUR ESSENCE IN LIEU OF A SMILE, LIPSTICK 

OR GLOSS. BY ANNELISE PETERSON

CHANEL
Iconic in her style and fearlessly feminine, the 
Chanel N°5 woman keeps her mystery. With 
its unprecedented use of aldehydes, which 
add layers of complexity, N°5 was the world’s 
first abstract fragrance. The unique charisma of 
the Chanel N°5 girl makes her presence known 
wherever she goes, embracing florals composed 
around May rose and jasmine with bright citrus 
top notes. Touched by a hint of bourbon vanilla, 
she leaves an incredibly sensual trail. 

CHANELCHANEL

“THE BEAUTY OF FRAGRANCE IS THAT IT “THE BEAUTY OF FRAGRANCE IS THAT IT 
SPEAKS TO YOUR HEART... AND HOPEFULLY SPEAKS TO YOUR HEART... AND HOPEFULLY 

RIGUEUR, PERHAPS AROMA CAN EXPRESS RIGUEUR, PERHAPS AROMA CAN EXPRESS 
OUR ESSENCE IN LIEU OF A SMILE, LIPSTICK OUR ESSENCE IN LIEU OF A SMILE, LIPSTICK 

Your Your 
Aromatic Aromatic 

Your Your Your Your 

HOPE, THE UPLIFTING FRAGRANCE
With an attitude of gratitude, this 
entrepreneurial spritzer inspires 
others through her sense of style that 
embraces well-being from the inside out. 
The original Hope eau de parfum is a 
magnificent fusion of the most aromatic 
white flowers—gardenia, jasmine, lily 
of the valley and tuberose—the purest 
and most delicate essences that delight 
the senses. An exclusive green note 
adds a lively layer of crisp freshness. 
Given that all of the net profits of sales 
go directly to Hope for Depression 
Research Fund (HDRF), the woman 
sporting this inspirational fragrance 
wears compassion on her pulse points.

HERMÈS
Hermès eau de 
parfum speaks to 
the classic beauty 
who prefers 
timeless to trends.  
You may find her in 
the saddle training 
for the Hampton 
Classic or on the 
beach at sunset. 
The limited-edition 
Charming Twilly 
d’Hermès Eau 
Poivrée eau de parfum reflects the 
peppery spirit of the Hermès girl. A daring 
fragrance colored with vibrant pink 
peppercorn, tender rose and elegant 
patchouli, this spicy, floral, woody scent 
elicits warmth and sensuality.  

AERIN
Seeing fashion in the 
details, the AERIN 
girl finds inspiration 
through travel and 
culture. Inspired by 
the brilliant sunlight 
of Sicily, AERIN 
Limone di Sicilia’s 
luxurious citrus floral 
blend evokes pure 
radiance. The girl 
misting this sparkling 
summer scent 
glows with a fresh, 
youthful attitude, 
livening a luncheon 
or dancing barefoot 
in the summer rain.

ELLIS BROOKLYN
The Ellis Brooklyn 
woman cares about 
sustainability and 
innovation. She is 
not granola-clean; 
she’s the luxurious 
modernist. SALT, 
one of the latest 
fragrances in the Ellis 
Brooklyn collection, 
reflects that beachy 
Amagansett or 
Montauk lifestyle—
unique and relaxed, 
recalling salty, sun-
warmed skin.   

From left: 
Photographer Kelly 
Klein; Charming 
Twilly d’Hermès Eau 
Poivrée eau de 
parfum, 2.87 fl. oz. for 
$134, hermes.com. 

From left: Eau de parfum 
vaporisateur spray, 1.7 fl. oz. for 
$150, hopefragrances.com; Dr. 
Samantha Boardman Rosen.  

From left: SALT 
eau de parfum, 

1.7 fl. oz. for $105, 
ellisbrooklyn.com; 

actress Sienna Miller.

From left: La Ligne 
co-founder and Chief 
Creative Officer Valerie 
Macaulay; Limone di 
Sicilia parfum, 3.4 oz. 
for $325, aerin.com.

From left: Nº5 eau de 
parfum spray, 3.4 fl. oz. 
for $135, chanel.com; 
Moda Operandi co-
founder Lauren Santo 
Domingo.
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self AU COURANT BY DRIA

Well 
Indulged

BRIGHTEN, MOISTURIZE AND SEAL WITH 
THIS WEEK’S SELECTION OF GOODIES. 

BY DRIA MURPHY
THE REFORM CLUB AMAGANSETT 
The Reform Club (reformclubamagansett. com) 
is gorgeous and is ideal for social distancing 
with its huge grounds. The club has cottages 
and suites available with full-time concierge. 
The Ness started doing socially distant sculpt 
classes here for August, and it’s truly a surreal 
workout environment. 
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LADIDA OAT MILK LATTE 
It ’s no secret I love matcha, 

so when LaDiDa launched this 
summer I was thrilled. It’s a great 

on-the-go organic oat milk 
matcha in such a chic can!  

6-pack for $49, drinkladida. com

FRECK BEAUTY ON 
REPEAT CACTUS 
CLEANSING GEL
This cleansing gel 
cleanses your face and 
removes your makeup 
with plant extracts while 
moisturizing with cactus 
flower and antioxidants. 
$32, freckbeauty.com

HYPER SKIN HYPER CLEAR 
BRIGHTENING SERUM 

I love this serum because it has 
15% vitamin C and vitamin E 

to brighten skin and clear dark 
spots from hyperpigmentation.

$36, gethyperskin.com

FUR OIL
I love how lightweight 
this oil is. It ’s made 
to clear pores for 
fewer ingrowns and 
healthier skin, all while 
not staining your silk. 
$46, furyou.com

INNERSENSE 
REFRESH DRY 

SHAMPOO
This foam-to-

powder shampoo 
creates such 

volume for me. I 
also love that it has 

certified organic 
honey, which adds 

some shine.
$24, innersense

beauty.com

NYLORA 
MARNE TOP 
AND LEVEE 
LEGGINGS
I recently 
discovered this 
brand and loved 
how unique the 
designs were. I 
am living in this 
mauve set for 
summer. 
Top, $120, 
and leggings, 
$135, both at 
nylora. com.
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As Hamptons season sizzles toward 
its end, many wish to capture the 
spirit of summer all year long. 
Enter locally based brand Hampton 
Sun (hamptonsuncare. com) with 
its bestselling scent Privet Bloom. 
“Privet Bloom is the scent of the 
season,” says Hampton Sun founder 
and CEO Salvatore Piazzolla of the 
omnipresent privacy hedge seen 
all over the East End. The local 

Ligustrum shrubs are popular 
not only for their use as beloved 
borders but also for their fragrant, 
white summer blooms. “It’s been the 
No. 1 scent in the Hamptons since 
we launched,” Piazzolla says. “The 
stores share with me how people 
come in and buy in multiples for 
their homes, making sure they’re 
fully stocked.”
 Piazzolla explains that when 

it came time to source the scent for 
his brand, he needed to only look 
out the window for his inspiration. 
“I remember my perfumer asking 
what we wanted our brand to smell 
like, and all I could think of is a 
beautiful afternoon biking to the 
beach when the privet hedge was 
in blossom—smelling that distinct 
white flower. It forever stuck in my 
scent memory, and I said, ‘This is the 

scent we need to bottle.’”
 The scent of privet blooms 
blends with notes of lily of the valley, 
white hyacinth and jasmine in 
Hampton Sun’s fragrance collection 
that includes a candle, parfums, 
body gel, body lotion—and now a 
newly debuted hand sanitizer. In 
other words, there is now a myriad 
ways to keep the scent of Hamptons 
season with you all year long.

Hedging Your Bets
ENJOY SUMMER’S FLEETING FRAGRANCE ALL YEAR LONG THANKS TO HAMPTON SUN’S PRIVET BLOOM. BY PHEBE WAHL

Privet Bloom eau de 
parfum, 1.7 oz. for $75, 
hamptonsuncare. com



ELEGANT, CONTEMPORARY-
DESIGNED CORAL GABLES 
BAYFRONT ESTATE
Glamorous, Jorge Hernandez-designed/

built Coral Gables bayfront estate with gated Sunrise 
address, sublime luxury, elevated vantage point with open 
water views, sited on a deep lot and built for resilience. 
Its lofty, light-filled esthetic both welcomes and soothes. 
Outdoor features include covered kitchen, entertainment 
space, saltwater lap pool, 100-ft bulkhead, dock, and boat 
lift. Located at 6875 Sunrise Drive in Coral Gables, FL 
and is offered at $12,300,000. elliman.com/A10810202 
Pietro Belmonte, Broker Associate, 305.335.1981

A MIX OF GOOD CLOTHING, 
VALUES AND PEOPLE
Our neighborhood is known for its great mix 
of good life, fashionable joy, and casual luxury. 
And that’s exactly what you will find in our 

now open Mixology Clothing Store. We are so happy to 
welcome our Hamptons family back to our beautiful Main 
Street location. 148 Main Street, Westhampton Beach, 
631.684.0040, shopmixology.com

ISLEWORTH GOLF & 
COUNTRY CLUB
Spanning 600 acres among Central 
Florida’s Butler Chain of Lakes, Isleworth 
is recognized as one of the most 

prestigious private golf club communities in the world. 
Featuring championship golf and a rare collection of 
amenities paired with extraordinary estate homes from 
$1.5 million, Isleworth offers a lifestyle unlike any other. 
407.876.0111, isleworth.com, sales@isleworth.com

SEDLEY, THE POWER 
OF FRESHNESS.
Sedley from Parfums de Marly is a subtle 
mixture of classic and modern on a crossroad 
of ideas. The tradition of perfume creation 

with a clear contemporary aestheticism. Noble materials 
and futurist molecules collide. The lightness of citrus sets off 
the power of mint. Hivernal® Neo reinvents the feeling of 
water.Sedley is a new take on freshness, that shakes up the 
old rules of this olfactory segment with a dual formula. 
Available at nordstrom.com, bloomingdales.com, 
parfums-de-marly.com

EMPOWER YOURSELF 
WITH MIAMI EXPERT 
PLASTIC SURGEON DAVID 
J. PINCUS, MD, FACS

Dr. David Pincus is Board Certified in Plastic Surgery. With 
experience from Miami, Paris and Boston, he is a pioneer in 
his field, delivering innovation and tradition to his practice. 
He is experienced in all types of cosmetic procedures 
and is well renowned for his artistry and compassionate 
patient care. Come meet the Pincus Plastic Surgery Family 
and visit our state of the art surgical facility. Consultations 
are complimentary including virtual consultations. 
50 Route 111, Suite 300, Smithtown, call 631.352.3556, 
text 516.672.8279 pincusplasticsurgery.com, 

GET IT NOW: DOWNLOAD THE HAMPTONS MAGAZINE  APP TO SHOP RIGHT OFF THE PAGE. AVAILABLE ON THE ITUNES APP STORE.

TOP
LIVE THE 

GOOD LIFE

T H E  H O T T E S T 
P R O D U C T S ,  E X C L U S I V E 

E V E N T S  A N D  S P E C I A L 
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g Private and charming, 

accommodations at 
The Baker House 1650 
exceed expectations. 

KING SIZED
MAKING THE BAKER HOUSE 1650 INTO YOUR HAMPTONS HUB COMES WITH MANY REWARDS. BY SPOORTHI SATHEESH 

A 17th century Cotswolds-inspired architectural gem set in the heart of East Hampton, The Baker House 1650 is known for its unparalleled luxury and 
relaxing amenities year round. Set on lavish estate grounds with manicured gardens, pools and some of the oldest trees in town, the property also holds 
a small secret—an on-site spa located on the lower level of the main house. Following a day of pampering and a good night’s sleep, guests are greeted by 
a personal chef with homemade breakfast options to enjoy by the pool or in the privacy of their room. “The Baker House 1650 is all set to welcome back 

its guests with newer and indulging ways of staying in the property,” says Michael Snell, the property representative, about recent upgrades to adhere to 
current safety protocols. “We offer socially distanced yoga, which is held every Saturday on the Baker Carriage House greenspace, along with exciting 

experiences such as Evening with Rosé, another social-distanced event where guests are able to sample select rosé wines including those from the 
notable Wölffer Estate and Out East.” Raise a glass to finding your next splendid staycation spot. 181 Main St., East Hampton, bakerhouse1650.comPH
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sightseeing BEAUTY

Flight Plan
WHEN IT’S TIME TO TRAVEL AGAIN, GIVE YOUR IN-FLIGHT BEAUTY ROUTINE A BOOST 

WITH THESE TSA-FRIENDLY SKIN SAVIORS.

BY PHEBE WAHL

Cleansing oil 
capsules, 50 for 
$75, evelom. com

Smooth Landing 
lip and cuticle 
balm, $29, and 
Up High restoring 
hand cream, 
$45, both at 
flightmode.com.

Power Mist in 
watermelon and 

aloe vera, $12 each, 
touchland.com

Jewel Box mini facial oil 
and serum set, $58, by 
Herbivore at Sephora

Multimasking 
collection, $72, 

omorovicza.com
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W
ellness is top of mind from the moment you check in at 
The St. Regis Aspen Resort (rooms from $349 per night, 
st-regis.marriott.com): Throughout the elegant, rustic-
chic lobby are dispensers of chlorophyll-spiked water 
for maximum hydration and pH balance; Remède Spa 

offers CBD massages, steam caves and an oxygen lounge (a godsend 
for acclimating to altitude) among its world-class offerings; and the 
cozy dining room, Velvet Buck, features a Food as Medicine menu 
collab with mushroom-focused brand Four Sigmatic to introduce 
guests to the benefits of fungi. Of course, wellness is about balance, 

and this luxe haven knows how to have fun too. Each St. Regis 
property prepares its own spin on the bloody mary (the Downhill 
Red Snapper boasts basil, dill, two olives and a pickle), and guests 
can get a taste every morning at 11:15 in the Mountain Social bar. 
Every evening at 5:15, the courtyard hosts a Champagne sabering 
to celebrate the transition from day to evening, a beloved St. Regis 
tradition since 1904. The property’s biggest attraction? That might 
just be Kitty, the hotel’s Bernese mountain dog, a bundle of energy 
and a bona fide influencer (no, seriously: @kittythebernese); he’s the 
embodiment of the playful yet polished St. Regis Aspen philosophy. 

The St. Regis is a 
year-round wellness 
destination for the 
A-list outdoor set. 

Mountain High
THE ULTIMATE ACT OF SELF-CARE? PLANNING A GETAWAY TO

THE ST. REGIS ASPEN RESORT. BY J.P. ANDERSON
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MOBILE CLOSET
TAMARA MELLON HEADS OUT EAST (ON WHEELS) SO YOU CAN LOOK YOUR BEST (ON FOOT). BY KIVLAN KING

The namesake women’s luxury footwear brand from Jimmy Choo co-founder Tamara Mellon (tamaramellon.com) is Hamptons-bound. Through October, 
the British fashion entrepreneur’s innovative TM Mobile Closet will be popping up from Southampton to Montauk, bringing its elegant shoes featuring 

high-quality craftsmanship straight to Hamptonites’ doors. The 26-foot open-air truck displays every style—from sandals and pumps to boots and 
flats—in sizes 35 to 42. “The design is meant to remove the friction from shoe shopping—allowing women to see what’s available and try any pairs they 

want right then and there,” Mellon says. “Once a summer destination for me for many years, I’m confident the women of the Hamptons will instantly 
love the experience.” Additionally, the brand is partnering with local businesses plus two local charities, Heart of the Hamptons and Kate Kares, which 

support local food banks. Customers who visit the shop on wheels are encouraged to book an appointment, as social distancing will be enforced.

Th
e S

ou
rc

e Spot Tamara Mellon’s TM 
Mobile Closet rolling around 
the Hamptons through October.

FROM BARS AND RESTAURANTS TO BOUTIQUES, SPAS, HOTELS 
AND MORE, HERE’S YOUR ULTIMATE HAMPTONS GUIDE.



Shopping
AERIN
The effortless ease of the 
Hamptons is perfectly embodied 
in AERIN’s stunning shop. 
Luxurious beauty products sit 
next to elegant home pieces—
picture rich golds balanced by 
soft suedes. It’s no wonder this 
spot is a favorite among East 
Enders. 83 Main St., Southampton, 
631.353.3773, aerin.com

ALOOF ICON
Aloof Icon is a lifestyle boutique 
founded on a passion of 
discovery. Find beautifully 
designed products that tell a 
story. This lifestyle boutique 
puts a playful twist on the 
traditional. Pick up the perfect 
gift that’s unique, fun and 
sometimes naughty. 87 Jobs 
Lane, Southampton, 631.488.4111, 
alooficon.com

ALICE + OLIVIA 
Stacey Bendet, CEO and creative 
director of Alice + Olivia, devises 
colorful, whimsical designs that 
capture the free spirit of the East 
End and attract a loyal following. 
The Southampton and East 
Hampton boutiques carry a fresh 
assortment of ready-to-wear 
clothing and accessories from 
the designer, as well as a curated 
selection of specialty jewelry 
from designers including Lele 
Sadoughi and Lulu Frost. 79 Main 
St., East Hampton, 631.702.7155; 
68 Main St., Southampton, 
631.204.0164, aliceandolivia.com

ALTUZARRA
Joseph Altuzarra’s new store, a 
personal ode to his life out East, 
currently houses a selection of 
pieces in beach and resort-type 
styles. His popular espadrille 
tote is also on display and 
comes in a variety of summery 
colors and materials. 52 Main 
St., East Hampton, 917.213.1364, 
altuzarra. com

GIORGIO ARMANI
Armani’s pop-up is a piece of 

Italian sartorial excellence set 
in the middle of the East End. 
54 Newtown Lane, East Hampton, 
631.296.7001, armani.com

BLUE & CREAM 
High-end contemporary fashion 
from the likes of Phillip Lim, Iro 
and A.P.C. adds a cool urban 
edge to East End wardrobes. 
Insider Tip: Don’t overlook Blue 
& Cream’s namesake collection 
of impeccably fitted closet 
staples. 60 The Cir, East Hampton, 
631.329.1392, blueandcream.com

BLUE ONE 
Since opening their first 
Hamptons store in 2007, Blue 
One owners Jarret Willis and 
Crystal Smith Willis have 
devoted themselves to their 
mission: to bring the catwalk 
to the hamlets’ streets. 2397 
Montauk Highway, Bridgehampton, 
631.237.1796, shopblueone.com

BONNE NUIT
A one-stop shop for children’s 
apparel, Bonne Nuit specializes 
in sweet dresses for baby girls 
and dapper outfits for little men. 
Also find luxurious sleepwear 
and outerwear for women, 
perfect for the new mom. 55 Main 
St., East Hampton, 631.324.7273, 
bonnenuitnewyork.com

BRANDY MELVILLE
This youthful brand brings Cali-
girl chic to the Hamptons. You’ll 
find the comfiest basics, from 
classic tees to logo sweatshirts 
to denim shorts, at its beachy 
East Hampton location. 87 Main 
St., Southampton, 631.353.3438, 
brandymelvilleusa.com

BREEZIN’ UP
A classic beach town store, 
Breezin’ Up sells perfectly 
faded T-shirts and sweatshirts 
as well as home goods that 
are the perfect touch in any 
seaside home. The owners 
pride themselves on creating 
comfortable, durable clothing 
that is made for relaxing family 
time. 37 Newtown Lane, East 
Hampton, 631.329.9370; 43 Main 

the source STYLE

83 MAIN STREET, SAG HARBOR, NY 11963

631.296.8333  |   INFO@ETHELANDROW.COM

ETHELANDROW.COM

 @ETHELANDROW    ETHELANDROW

A CURATED, 
MODERN 
SELECTION OF 
CHILDREN’S 
ORGANIC AND 
NATURAL 
APPAREL BY 
INTERNATIONAL, 
INDEPENDENT 
DESIGNERS.
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the source STYLE

St., Southampton, 631.283.5680, 
breezinup.com

BRUNELLO CUCINELLI 
Legendary Italian fashion designer 
Brunello Cucinelli graces the 
Hamptons with this signature 
shop featuring home goods, luxe 
ready-to-wear and accessories. 
Insider Tip: Keep an eye out for 
his beloved (and unparalleled) 
cashmere in both clothing and 
home products. 39 Newtown 
Lane, East Hampton, 631.324.3400, 
brunellocucinelli.com

CLIC GENERAL STORE 
What started as a bookstore 
and gallery is now an expertly 
curated concept space featuring 
contemporary photography, 
books, home goods and apparel. 
60 Newtown Lane, East Hampton, 
631.527.7102; 100 Park Place, East 
Hampton, 631.527.7957, clic.com

CLUB MONACO 
Providing East Enders with 
consummate basics reflecting 
the area’s relaxed, preppy style, 
Club Monaco takes it to the next 
level this summer with special 
collaborations and items exclusive 
to its two local stores. 17 Newtown 
Lane, East Hampton, 631.324.5348; 
35 Main St., Southampton, 
631.283.0438, clubmonaco.com

CHASER 
Hailing from Los Angeles and 
“raised on rock ’n’ roll,” this 
contemporary clothing line has 
chosen Southampton for its 
newest location. 75 Main St., East 
Hampton, 631.527.7272; 44 Main 
St., Southampton, 631.527.7272, 
chaserbrand.com

COLLETTE DESIGNER 
CONSIGNMENT
You’ll find Jason Wu, Alexander 
McQueen, Chanel, Burberry and 
Prada at this luxury consignment 
store. You can also sell your own 
gently used designer items. 10 
Main St., Southampton, 631.287.5100, 
colletteconsignment.com

DEVI KROELL
Luxury meets edge with Devi 

Kroell’s beautifully crafted 
handbags. Totes, clutches and 
shoulder bags made from exotic 
materials like crocodile and python 
occupy the brand’s classic brick 
location in East Hampton. 23 Main 
St., East Hampton, 631.604.5050, 
devikroell. com

EDWARD ARCHER
This fine menswear store was 
featured in Esquire magazine’s 
list of 100 best men’s specialty 
stores in the U.S. Edward Archer 
is a Hamptons staple for building 
the perfect men’s look. 85 Main 
St., Southampton, 631.283.2668, 
edwardarcher.net

EGG NEW YORK
This go-to for sophisticated, 
sweet-chic and affordable luxury 
children’s clothing boutique caters 
to a suburban, coast-to-coast 
lifestyle. Their beautiful clothing 
lends itself to every aspect of this 
child’s lifestyle—from athleisure 
to on-the-go spirited play, school 
time to special occasions and 
holidays. Each collection is made 
with a thoughtful connection to 
special friends, family and loved 
ones while incorporating unique 
product details, beautiful prints 
and colors and amazing fabric 
quality. 63 Main St., Southampton, 
631.488.4699, eggnewyork.com

EILEEN FISHER
Eileen Fisher is the original high-
end sustainable fashion designer. 
The brand uses natural dyes, 
organic fibers and is 100% ethical. 
You’ll find breezy tunics, linen 
pants and artisanal woven bags 
at this socially conscious store. 
26 Newtown Lane, East Hampton, 
631.324.4111,eileenfisher.com

ELIE TAHARI 
Emphasizing exceptional fit for 
feminine figures, high-end Israeli 
designer Elie Tahari expresses 
elegance and taste in each collection 
he creates. 1 Main St., East Hampton, 
631.329.8883, elietahari.com

ERES
This French brand uses high-tech 
materials that fit like a second skin 

to fashion unique swimsuits in 
original cuts. 55 Main St., Ste. 4, 
East Hampton, 631.604.5544; 14 Jobs 
Lane, Southampton, eresparis.com

EVERYTHING BUT WATER 
Noted for its incredible array 
of swimwear, this store also 
specializes in cover-ups, sundresses 
and everything essential for a 
stylish resort wardrobe. Think 
of it as the perfect stop for all 
your summer needs. 66 Newtown 
Lane, East Hampton, 631.324.5693, 
everythingbutwater.com

FLASHBACKS 
Offering a minimalist, classic take 
on style, their selection transitions 
from the beach to nightlife and 
more. Centered in the Hamptons, 
it’s the perfect spot to stop by on 
a casual walk through town. 69 
Main St., Sag Harbor, 631.808.3055, 
flashbackssagharbor.com

GLORIA JEWEL
Find comfortable, feminine 
clothing and accessories from 
popular and on-the-rise designers 
at locations across the East End. 36 
Main St., Amagansett, 631.907.4095; 

2486 Main St., Bridgehampton, 
631.613.6034; 125 Main St., 
Westhampton, 631.998.0882

INTERMIX 
With styles and designers as 
eclectic as Alexander Wang, 
Valentino and Jonathan Simkhai, 
you can never go wrong at this 
on-trend shop. 87 Main St., East 
Hampton, 631.907.8025; 64 Main 
St., Southampton, 631.283.8510, 
intermixonline.com

J.CREW
A go-to American classic, J.Crew 
offers answers to all of your 
clothing needs. Men, women 
and children can shop for their 
entire wardrobe at this preppy 
and practical store. 84B Main 
St., Southampton, 631.287.2869, 
jcrew. com

JENNIFER MILLER 
Jennifer Miller strikes the perfect 
chord with refined, feminine 
collections of jewelry, apparel 
and accessories. For her diverse 
fine and fashion jewelry, she 
infuses luxe materials with a 
touch of nonchalance, creating 

LoveShackFancy’s 
Sag Harbor boutique



chic pieces to take you through 
the summer. 55 Main St., East 
Hampton, 631.329.9061; 28 Jobs 
Lane, Southampton, 631.283.9061, 
jennifermillerjewelry.com

JILDOR SHOES
Established in 1949, Jildor 
Shoes is an expert in the shoe 
industry and can solve all of your 
footwear needs. You can shop for 
brands like Chloé, Birkenstock, 
Dolce Vita and Marc Jacobs as 
well as men’s footwear at their 
Southampton location. 30 Jobs 
Lane, Southampton, 631.283.2450, 
jildorshoes.com

JILL LYNN
Jill Lynn is the Hamptons go-to 
for all things jewelry. Owned by 
jewelry designer Jill Lynn Brody, 
the store offers custom designs, 
engagement rings and everyday 
pieces as well as jewelry-making 
classes. 71 Jobs Lane, Southampton, 
631.287.1001, jilllynnandco.com

JOEY WÖLFFER 
This Hamptons-bred beauty 
offers glamorous, free-spirited, 
bohemian fashion at her Sag 
Harbor boutique. Nomadic tribal 
designs are reimagined in her 
pieces via high-quality fabrics in 
bright, flirty colors. 11 Madison 
St., Sag Harbor, 631.725.1436, 
joeywolffer.com

JOHNNY WAS
This cross-cultural clothing brand 
takes its name—and its signature 
bohemian spirit—from the Bob 
Marley classic “Johnny Was.” 
46 Jobs Lane, Ste. 1, Southampton, 
631.353.3975, johnnywas.com 

KATHERINE TESS 
With a keen eye for chic design 
and quality, Katherine Tess 
pairs her clothing and accessory 
designs with handpicked pieces 
to keep her namesake stores 
fresh on the latest trends. 69 Main 
St., Southampton, 516.621.0955, 
katherinetessboutique.com

KIRNA ZABÊTE 
This beautifully curated store 
gathers brands you wouldn’t 

typically find in the Hamptons—
Gucci, Marc Jacobs, Saint 
Laurent—in an imaginative, pop 
art-covered space. 66 Newtown 
Lane, East Hampton, 631.527.5794, 
kirnazabete.com

THE LITTLE
This collection of boys, girls 
and baby items is perfectly 
curated for everyday 
and special moments. 23 
Newtown Lane, East Hampton, 
631.527.7073, thelittleeast.com

LONDON JEWELERS 
Since the 1920s, London 
Jewelers has provided 
impeccable jewelry created 
by a staff of skilled craftsmen. 
Services include repairs and 
custom designs. 2 Main St., East 
Hampton, 631.329.3939; 47 Main 
St., Southampton, 631.287.4499, 
londonjewelers.com

LOVESHACKFANCY
Inspired by vintage finds, 
LoveShackFancy is rich in 
detail, flattering silhouettes, 
soft hues and intricate lace. 
Emphasis is on whimsical 
hand-dyed fabrics and 
romantic floral prints. 117 Main 
St., Sag Harbor, 631.808.3995, 
loveshackfancy.com

LULULEMON ATHLETICA
Activewear favorite Lululemon 
includes collections for men, 
women and children, perfect 
for running, yoga or lounging 
around the house. 35 Main St., 
East Hampton, 631.324.4192, 
lululemon. com

MAYFAIR ROCKS
With a wide array of designers, 
Mayfair Rocks has jewelry 
for every taste. From Loree 
Rodkin to Carla Amorim, each 
piece in the store is bound to 
make a statement. 19 Main St., 
East Hampton, 631.329.8444, 
mayfairrocks.com

MICHAEL KORS 
One of the most prominent 
figures in American sportswear, 
Michael Kors designs clothing 

M O D E R N L U X U RY. C O M

PALM SPRINGS

PEOPLE, PLACES & PARTIES!

BE ST IN 
T HE W E ST

WHAT’S OLD  
IS NEW

CELEBRATING THE RICH 
DESIGN HISTORY OF  

PALM SPRINGS

LESSONS IN 
LEISURE

FALL FASHION MEETS 
DESERT LIVING

 INAUGURAL ISSUE

CHARITY 
& SOCIAL
PHILADELPHIA 2019

THE CHARITIES PEOPLE & PARTIES OF

CAUSE  &
EFFECT

OFFICIAL 
PUBLICATION 

OF THE

GREAT 
NEW 

HEIGHTS
90210’s Most 
Sensational 
Shopping, 

Dining & More

+

City of 
Gold

Market-Ready
1% Mansions

Staycation 
Standouts 
That Feel 

Like Home, 
But Better

THE IT 
LIST

CHICAGO’S 
GUIDE TO THE 

GOOD LIFE

HIGH 
STREET

GORGEOUS 
GOWNS TO HIT 

THE TOWN

+
CARRIE COON 

TAKES THE STAGE 
& CARTIER 

DAZZLES ON THE 
MAG MILE

SALMA 
HAYEK 

PINAULT
KICKS OFF THE YEAR LIKE A BOSS

@CSCHICAGOSOCIAL 
MLCHICAGOSOCIAL.COM

WHERE TO GO. WHO TO SEE. HOW TO GET INVOLVED.

Atlanta’s Medical 
Resource & Guidebook

How Anderson 
Center for Hair 
& Aesthetics is 

Changing the Game

LOCKED IN

BY THE PUBLISHERS OF THE ATLANTAN & JEZEBEL MAGAZINES

®

9ENG

350+
SHOPS & DINING 

OPTIONS MINUTES 
FROM WAIKIKI

FRESH
FINDS

for the 
New Year!

쇼핑 매거진 2020년 1/2월

ショッピング・マガジン 
2020 年1・2月号

SHOPPING MAGAZINE
JANUARY/FEBRUARY 2020

세계 최대 야외 쇼핑
센터에서 만나실 
수 있습니다 .

すべてが揃う世界最大の
オープンエア・ショッピングセンター

Dr. Oz on 
Entertaining 

Family & Friends

In Good 
Health

@ M L PA L M B E AC H
M L PA L M B E AC H . C O M

P L U S
Denver’s Downtown 

Renaissance, Instagram 
Tabletop Experts, Books 

From Entertaining 
Gurus & Fiddler Comes 

to the Kravis Center

cityguide
PHOENIX + SCOTTSDALE2019-20

T A S T E
Where to Eat, Sip 
& Play in the Valley

S H O P P I N G
Vintage Boutiques, 
Designer Havens & More

A D V E N T U R E 
Galleries, Theaters & 
Must-See Annual Events

THE MAGAZINE OF VOLUME 4 ISSUE 2 WINTER 2019

Watch This Space
TIMEPIECES TO 

TREASURE FOREVER

SWOONWORTHY 
WEDDING & 

ENGAGEMENT RINGS

JEWELRY 
The Ultimate 

Fabulous Finds For 
Everyone on Your List

K E R R Y 
W A S H I N G T O N

Daring & Beautiful On Screen & Off

Louis Vuitton’s Fall 
Collection Hits the High 
Seas in Style Aboard the 

Queen Mary 2

F A N T A S T I C 
V O Y A G E

Glamorous Gifts, 
Gorgeous Watches, 
A-List Entertaining 

& More

H O L I D A Y 
B O N A N Z A !

P L U S
Tusculum 

Farm’s Cozy 
B&B & Denver’s 

Downtown 
Renaissance

@ D C M AG A Z I N E 
M L D C M AG . C O M

ENCORE BOSTON 
HARBOR DEBUTS
CEO MATT MADDOX ON 
OPENING THE NEW RESORT

PLUS
THE MOST INDULGENT 

SPRING FASHIONS AND JEWELS

 2019
SPRING/SUMMER 2019

ENCORE BOSTON
HARBOR

MATT MADDOX

@ A S P E N P E A K M AG
M L A S P E N P E A K . C O M

ASPEN PEAK

T H E 
P E O P L E 

I S S U E

DECEMBER 2019

ADAM PENDLETON 
SHINES IN THE NEW MERIDIANS SECTOR

INSIDE THE 
MUSEUM 
FUNDING CRISIS
BY ROBIN POGREBIN

MERA AND  
DON RUBELL 
ON THEIR MONUMENTAL  
NEW ALLAPATTAH SPACE

DRINKS
THE

ISSUE

M O D E R N L U X U RY. C O M

@ O C E A N D R I V E M AG 
O C E A N D R I V E . C O M

ANITTA



132  hamptons

and shoes for men and women, 
plus a full range of accessories, 
making it easy to put together a 
head-to-toe ensemble. Americana 
Manhasset, 2004 Northern 
Blvd., 516.365.3512; 30 Main 
St., Southampton, 631.283.2633, 
michaelkors.com 

MICHELLE FARMER
Originally a jewelry designer, 
Michelle Farmer now offers 
unique, luxurious, fashion-
forward accessories, ready-to-
wear, home decor items and 
more at her casual-chic store 
in Bridgehampton. 10A Jobs 
Lane, Southampton, 631.604.1850, 
michellefarmer.com

MIXOLOGY 
Shop the hottest of-the-moment 
women’s fashions, with more 
than 150 new styles hitting 
Mixology’s shelves every single 
week. 148 Main St., Westhampton 
Beach, 631.684.0040, 
shopmixology.com

THE MONOGRAM SHOP
If there’s an item you can think 
of, this place can monogram 
it. From sentimental to 
whimsical, this store has it 
all. Find soap bars, glassware, 
towels and matchbooks 
inside this Hamptons gem. 
19 Newtown Lane, East 
Hampton, 631.329.3379, 
themonogramshops. com 

NILI LOTAN 
Known for her easy yet elegant 
slip dresses, Nili Lotan fuses the 
modernity of city style with the 
ease of resortwear, producing 
perfect harmony for Hamptonites. 
Her minimalist designs also pack 
a seriously posh punch and lay 
the ideal foundation for your year-
round wardrobe. 38 Main St., East 
Hampton, 631.329.8338, nililotan.com

OBLIGATO 
For fabulous women’s clothing 
and jewelry, peruse this 
shop for lovely Hamptons 

style staples fit for a small 
get-together or evening 
on the town. 47 Main St., 
East Hampton, 631.324.6464, 
obligatoeasthampton.com

OLIVER PEOPLES
Eyewear options are chicer 
than ever thanks to this 
luxury brand, which offers 
a selection of sleek custom 
frames—from trendy to 
timeless, complementing all 
faces and styles—in its exquisite 
East Hampton boutique. 53 
Newtown Lane, East Hampton, 
631.329.4318, oliverpeoples.com

ORLEBAR BROWN
Men’s line Orlebar Brown 
offers styles for both men and 
children, with a distinctly 
beachy aesthetic. Find 
swimwear, polo shirts, trousers 
and trunks, with the option to 
create a personalized garment. 
55 Newtown Lane, East Hampton, 
631.324.3960, orlebarbrown.com

PAUL STUART
Paul Stuart has set its modern 
American roots into the soil 
of Southampton. In-store 
services now include private 
and personal visits. Made-to-
measure fittings, alterations, 
fabric selection, wardrobe edits 
and new collection reviews 
are all available. 50 Main St., 
Southampton, paulstuart.com 

THE PERFECT PURSE
With a rare vintage selection of 
brands such as Chanel, Hermès 
and Valentino, this house-front 
shop from industry experts Alan 
Stolz and Marc DeLeon is heaven 
for handbag aficionados. And 
the service is just as flawless as 
the products. 27 Hampton Road, 
Southampton, 631.283.3360

PESERICO
Bringing traditional Italian 
tailoring to the Hamptons, 
Peserico offers high-quality 
craftsmanship in all of its 
garments. The women’s 
collection includes jewelry, 
bags, dresses, knitwear, tops 
and bottoms. 48 Newtown Lane, 
East Hampton, 631.324.3521, 
peserico.it

PETIT BLUE
Every inch of Petit Blue has one 
gift or toy more imaginative and 
impossible to forget than the last. 
The new East Hampton Village 
outpost manages to exceed its 
trademark “where dreams come 
true.” 86 Park Place, East Hampton, 
631.658.9222, petitblue.com

PINK CHICKEN 
Craft born from a love of 
motherhood, vintage textiles 
for sunny days lie within. Pink 
Chicken makes vintage-meets-
boho children’s clothes that are 
designed to last. We suggest their 
Mommy + Me Collection for a 
perfectly coordinated look. 14 
Amagansett Square, Amagansett, 
631.267.5340, pinkchicken.com

POLO RALPH LAUREN 
Since 1968, this luxury label has 
been instrumental in defining 

the source STYLE
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the traditional American prep 
look, putting its clean, classic 
stamp on everything from 
tuxedos to tennis skirts. 32 Main 
St., East Hampton, 631.907.0960; 
41 Jobs Lane, Southampton, 
631.287.6953, ralphlauren.com

REFORMATION 
Their effortless silhouettes are fit to 
celebrate the feminine figure. Find 
the most beautiful and sustainable 
fabrics possible. 85 Main St., 
East Hampton, 855.756.0560, 
thereformation.com

RELAX HAMPTON
This loungewear outpost offers 
something for everybody. From 
boy shorts and intimates to 
swimwear and Polkadot USA 
pajamas for women and children, 
there are comfortable garments 
for every occasion. 150 Main 
St., Sag Harbor, 631.725.1464, 
relaxhampton . com

ROBERTA ROLLER RABBIT
Founder Roberta Freymann 
found a fable of a magical 
rabbit on a discarded piece of 
fabric in India, which led her 
to open her resort-inspired 
general store in 2003. It has 
grown into a lifestyle brand 
for men, women and children, 
alongside accessories and 
furniture. 21 Main St., East 
Hampton, 631.329.5828; 53D Jobs 
Lane, Southampton, 631.259.2566, 
rollerrabbit.com

RYLAND LIFE EQUIPMENT
Ryland Life Equipment is 
the passion project of Ryland 
Hilbert, a native to the 
Hamptons. Ryland has formed 
a team of exciting experts called 
the R.L.E Curators, who apply 
their decades of experience to 
equipping men for anything 
life throws at them. 26 Madison 
St., Sag Harbor, 631.919.5433, 
rylandlife.com

RUBY & JENNA
Mother-and-daughter duo 
Barbara Lubel and Jenna 
Librett are gaining a cult 
following for their trendy and 

affordable pieces. They get 
small quantities of each style so 
that each devotee has a sense 
of individuality. 60 Jobs Lane, 
Southampton, 631.283.1915, 
rubyandjenna.com

SATORI 
Within this eclectic shop find 
wellness products, beauty and 
cosmetics, and an array of clothing 
ranging from loungewear to 
garments perfect for balmy nights 
out. 95 Main St., Sag Harbor, 
631.725.7248, satorisagharbor.com

SET POINT TENNIS 
EAST HAMPTON 
Set Point Tennis East Hampton 
offers a curated selection of 
top-of-the-line tennis rackets, 
sneakers and apparel for men, 
women and children. Brands 
range from classic, trusted 
product lines to fashion-
forward athletic apparel and 
accessories. Racket specialists 
can set you up with the latest 
racket, grip and strings. 47 
½ Main St., East Hampton, 
631.324.5881, setpointeast.com

SHAN
Shan is known for being one of 
the most luxurious brands in 
swimwear for women and men. 
Its superior quality brings haute 
couture swimwear to another 
level. 3 N. Main St., East Hampton, 
631.527.5555, shan.ca

SHARI’S PLACE
A Hamptons mainstay, 
Shari’s offers a one-of-a-kind 
assortment from the world’s top 
designers in its Greenvale and 
Southampton shops. Known for 
its eclecticism and wide range 
of high-quality fabrics, Shari’s 
shines as one of the East End’s 
dearest treasures. 44 Glen Cove 
Road, Greenvale, 516.484.7400; 
29 Main St., Southampton, 
631.726.7200, sharisplace. com

SHOCK
This clothing store is perfect for 
moms shopping for the newest 
children’s chic while perusing 
for their own trendy Hamptons 

mom attire. 99 Main St., 
Westhampton Beach, 631.288.2522

SHOE INN
This family-run business is 
operated by four generations 
of shoemakers. They frequently 
take trips to Italy to buy classic 
styles from contemporary 
designers, but also work with 
Italian factories to produce 
footwear specifically for the 
boutique. 52 Newtown Lane, East 
Hampton, 631.329.4500; 123 Main 
St., Westhampton, 631.288.0999, 
shoeinn.com 

STELLA FLAME 
This jewelry designer brings 
a bit of rebellion to fine jewelry, 
pairing precious metals of 
contrasting color with the world’s 
finest stones. The originality and 
beauty of Stella Flame’s creations 
truly set them apart. 150 Main 
St., Sag Harbor, 631.919.5172, 
stellaflamejewelry.com

TAMARA COMOLLI 
Employing gorgeous, top-quality 
diamonds and gemstones, this 
brand offers a large selection of 
elegant adornments. 27 Main St. 
D, Southampton, 631.283.7600, 
tamaracomolli.com

TENET
At Tenet, chic downtown 
dressing meets relaxed 
resortwear. Carrying clothing 
for men and women, the brand 
injects a dose of cool into its 
attire and store, which also 
sells handmade surfboards, 
art and stylish furniture. 51 
Newtown Lane, East Hampton, 
631.527.5848; 91 Main St., 
Southampton, 631.377.3981, 
tenetshop.com

THEORY 
This city favorite offers 
contemporary styles for 
both men and women. The 
recently launched Theory 
2.0 promotes the marriage 
of sustainability and trendy 
shapes and silhouettes for the 
perfect summer aesthetic. 46 
Newtown Lane, East Hampton, 

631.324.3285; 98-100 Main St., 
Southampton, 631.204.0231, 
theory. com

TORY SPORT 
Designer Tory Burch merges her 
now-iconic look with the world 
of athletics in her Tory Sport 
boutique. The nautical-themed 
shop features high-performance 
clothing and accessories that 
are equally feminine and 
functional. 47 Newtown Lane, 
East Hampton, 631.907.9150, 
torysport.com

UNSUBSCRIBED
Specializing in environmentally 
conscious pieces you will want 
to wear forever, this brand is 
bringing slow fashion to the 
East End. Be kind to yourself 
and the world at Unsubscribed. 
73 Main St., East Hampton, 
631.527.2018, unsubscribed.com

VILEBREQUIN
This iconic brand’s boldly 
patterned and brightly colored 
swimwear can be spotted on 
beaches across the East End. 
Influenced by the elegance of 
St-Tropez, Vilebrequin’s designs 
bring the sailing culture and 
jet-set lifestyle of the French 
Riviera to the South Fork. 
30 Main St., East Hampton, 
631.644.5790, vilebrequin. com

WARM
Warm is for the woman with 
effortlessly chic, yet imperfect 
style. On the racks you will 
find gorgeous clothes meant 
for ease and comfort. 171 Main 
St., Amagansett, 212.925.1200, 
warmny.com

ZIMMERMANN 
The feminine and bohemian 
designs of this Australian label, 
from floor-length day dresses 
to chic bikinis, are a perfect 
fit for the Hamptons. The 
vibrant colors and exquisite 
prints are sure to make a 
statement wherever you go 
this summer. 27 Newtown Lane, 
East Hampton, 631.604.6291, 
zimmermannwear. com



Stellar S�le
THIS SEASON, LOOK TO THE STARS FOR YOUR FALL FASHION FORECAST.

BY ASTRID STARRE

LEO  
July 23-Aug. 22 

It can’t be said enough that 

these kitties are fierce—and 

that certainly applies to 

fashion. Lucky for you animal 

prints have everyone purring 

this season, so get your claws 

on one of the leopard-print 

puffer jackets, coats or 

dresses to layer on your spots.

VIRGO  
Aug. 23-Sept. 22 

Virgos love a perfectly 

tailored skirt suit—and 

fittingly, the look is 

everywhere as we head into 

the cooler months. Practical 

and prepared are your 

mantras, so whether it is your 

workoutwear or something 

more formal, you are always 

pulled together.

LIBRA 
Sept. 23-Oct. 22

Artistic Libras love an 

ensemble with edge, so 

consider the punk plaids 

that ruled the runways for fall. 

Libras gravitate toward darker 

hues, so balance the look 

with something soft like the 

shag “it” coat of the season.

SCORPIO 
Oct. 23-Nov. 21

Scorpios love to shroud 

themselves in mystery, 

so the trending highbrow 

hoodie is just the thing for 

you. The latest nouveau 

grunge and punk plaid 

styles also appeal as the 

made-for-the-shadows vibe 

always suits your mood.

SAGITTARIUS 
Nov. 22-Dec. 21 

Adventurous Sags are 

forward-thinking seekers, 

so futuristic metallics add 

some flash to your closet 

this fall. Mix liquid silvers and 

shimmering bronzes for a 

look that will really allow your 

style star to shine.

CAPRICORN 
Dec. 22-Jan. 19 

Practical Caps need a 

push when it comes to 

trying on the trends. Look 

to the 1940s-inspired styles 

sweeping the collections 

for an elegant riff on the 

classics. Layer bias-cut slip 

dresses with cozy sweaters for 

an outfit that is equal parts 

comfort and chic.

AQUARIUS 
Jan. 20-Feb. 18 

Your eccentric nature means 

you are all about letting your 

fashion freak flag fly. Express 

yourself with a madcap 

mix of patterns, styles and 

hues. Pull it all together with 

some sharp accessories or 

a beautiful blazer to keep it 

looking fashionable rather 

than freakish.

PISCES 
Feb. 19-March 20 

Soft, flowing silks and chiffons 

suit this water sign. Fishes love 

the poetry of motion, so look 

for garments that can catch 

a breeze and move.

ARIES  
March 21-April 19 

As independent fashion 

warriors, these rams charge 

ahead and do their own 

thing. Always on trend, you 

rock fashion-forward attire 

with confidence, so go bold 

with one of the new cape 

coats—or armor up with a 

head-to-toe leather look.

TAURUS  
April 20-May 20 

Comfort is key for bulls, 

but thanks to Venus (your 

ruling planet) you also love 

a beautiful wash of color. 

Harness the season’s chicest 

craze with a head-to-toe color 

story in muted monochromatic 

hues of cream, dusty rose or 

other earth tones. Amp up the 

luxury by opting for rich silks 

and soft knits.

GEMINI 
May 21-June 20 

Twins are maestros at being 

able to mix and match, and 

duality is where you thrive—

think barrettes and blazers, 

or tough tweeds paired with 

feminine frills. Only you can 

work one of the trending 

retro-prep argyle sweaters 

with grunge-inspired leather 

pants—or opt for the color 

cacophony of a patchwork 

dress. Have fun playing as 

the only rule this fall is there 

are no rules!

CANCER 
June 21-July 22

Soft, feminine details and 

the romantic spirit of period 

films capture your heart, 

so this season’s Victorian-

inspired tops and dresses 

appeal to your softer side. 

Layer them under a leather 

jacket as crabs always feel 

best with a protective shell.

Aries can armor 
up with an all-

leather look by 
Shoshanna.

horoscope
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VIS IT US AT CORCORAN.COM

be playful
be bright
be light

be home.
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